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Welcome to Essential Looks® 2022 —-02.

The current global climate is challenging

and our own industry itself feels on the cusp
of change. Everywhere established norms are
being challenged and there is no doubt we are
moving towards a different tomorrow. This is
why it is so important, now more than ever,
that we come together as a community and
rise to these challenges. We must embrace
change and look to evolve. Join with us, your
partner in craft, Schwarzkopf Professional®
and work towards a brighter future that
recognises you and your potential. The
established way of things may be changing
but we are better equipped than ever before
to grow together.

Alove of the craft doesn’t just unite us, it
drives us onward towards this brighter future.
Our craftsmanship and our passion will always
carry us through. As haircutters, colonists,
hairdressers we don't just sell a product,

a service. We create and craft a FEELING.
Never lose sight of the light we can bring.

The power we hold, the power of our craft.
Explore the following pages and discover
Essential Looks 2022 —-02.

The latest LIFESTYLE & FASHION trends
brought to life, exclusively for you by us, and
by some of our industry’s best and brightest.
This season’s trends speak of coming together
as one global community, celebrating our
differences as ties that bind rather than
divide; if we were all the sume, the world
would be a boring place.

Essential Looks 2022 —02 is innovative,
powerful and above all, packed full of ideas
and inspiration that point towards a brighter
tomorrow.
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SIMON ELLIS

INTERNATIONAL CREATIVE DIRECTOR
FOR SCHWARZKOPF PROFESSIONAL
@THESIMONELLIS

YOUR PERSONAL ACCESS CODE

Op 140

DISCOVER MORE EXCLUSIVE
ESSENTIAL LOOKS CONTENT ONLINE

WWW.ESSENTIALLOOKS.COM @SCHWARZKOPFUSA
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TREND 1 RUNWAY

THINKTHE 90S, GRUNGE REINTERPRETED, MODERN ACADEMIA.
FOUND WITHIN YOUTH SUBCULTURE WHERE NICHE NOSTALGIAIS
ADOMINANTTHEME. APLAYFUL PREPPINESS JUXTAPOSEDBY A
REBELLIOUS EDGE, COLLEGIATETAPS INTO THE FREEDOM OF YOUTH.

PIENSAENLADECADADE1990, ELGRUNGE REINTERPRETADO,LAACADEMIA
MODERNA QUE SEENCONTRABADENTRODE LA SUBCULTURADELA
JUVENTUD DONDE LANOSTALGIAPORLOS NICHOSESELTEMADOMINANTE,
PREPARATORIANOS DIVERTIDOS EN YUXTAPOSICION AUNA ACTITUD
REBELDE,LOS COLEGIALES SEADENTRANENLALIBERTAD DELA JUVENTUD.

o

modern academia,
niche nostalgia, lived-in,
raw/DIY, 90’s inspired

academia moderna, nostalgia
los nichos, vivida, natural/
hazlo tu mismo, inspirado
en la década de 1990.




TREND 1

JULIA

AFTER
DESPUES

CUT: NICK IRWIN

A

( CUT STEP BY STEP )

(CORTE PASO A PASO)

STYLING PRODUCTS USED
0SiS+® FREEZE
0SiS+® TAME WILD

PRODUCTOS PARA PEINAR
UTILIZADOS

0SiS+® FREEZE

0SiS+® TAME WILD

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX FORTIFY BOOSTER

PRODUCTOS PARA EL CUIDADO UTILIZADOS

CHAMPU FIBRE CLINIX TRIBOND

TRATAMIENTO PARA CABELLO ASPERO FIBRE CLINIX TRIBOND
POTENCIADOR DE HIDRATACION FIBRE CLINIX
POTENCIADOR FORTIFICANTE FIBRE CLINIX

LI -
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(COLOR STEP BY STEP)

(COLOR PASO A PASO )

COLOR: LESLEY JENNISON

COLORS USED
COLOR 1 -

COLOR 2 -

COLOR 3 -

IGORA VARIO BLOND PLUS
+IGORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)

IGORA VIBRANCE 0-00
+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

IGORA VIBRANCE 5-0 + 5-4 + 5-16 (30:20:50)
+GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLORES UTILIZADOS

COLOR1 -

COLOR 2 -

COLOR3 -

IGORA VARIO BLOND PLUS
+ DESARROLLADOR DE ACEITE IGORA ROYAL 6% | 20 VOL. (1:2)

IGORA VIBRANCE 0-00
+LOCION ACTIVADORA IGORA VIBRANCE 1.9% | 6 VOL. (1:1)

IGORA VIBRANCE 5-0 + 5-4 + 5-16 (30:20:50)
+ LOCION ACTIVADORA IGORA VIBRANCE 1.9% | 6 VOL. (1:1)
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TREND 1

VIKKY

SALON

CUT: TYLER JOHNSTON

( CUT STEP BY STEP )

(CORTE PASO A PASO)

STYLING PRODUCTS USED
0SiS GRIP

FIBRE CLINIX VOLUMIZE
BODIFYING SPRAY

OSiS ELASTIC

PRODUCTOS PARA PEINAR
UTILIZADOS

0SiS GRIP

SPRAY PARA DAR VOLUMEN
Y CUERPO FIBRE CLINIX
0SiS ELASTIC

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX VIBRANCY BOOSTER

PRODUCTOS PARA EL CUIDADO UTILIZADOS

CHAMPU FIBRE CLINIX TRIBOND

TRATAMIENTO PARA CABELLO ASPERO FIBRE CLINIX TRIBOND
POTENCIADOR DE HIDRATACION FIBRE CLINIX POTENCIADOR
VIBRANTE FIBRE CLINIX
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PASO A PAso)

COLOR: ARJAN BEVERS

SERVICE NAME: MELTED BALAYAGE
COLORS USED

COLOR 1 - IGORAVARIO BLOND PLUS

+1GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)
COLOR 2 - IGORA VIBRANCE 6-46 + 7-48 (30:50)

+IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)
COLOR 3 - IGORA VIBRANCE 9,5-46 + 9,5-5 (4:1)

+IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

NOMBRE DEL SERVICIO: BALAYAGE FUSIONADO
COLORES UTILIZADOS

COLOR1 - IGORA VARIO BLOND PLUS
+ DESARROLLADOR DE ACEITE IGORA ROYAL 6% | 20 VOL. (1:2)

COLOR 2 - IGORA VIBRANCE 6-46 + 7-48 (30:50)
+ LOCION ACTIVADORA IGORA VIBRANCE 1.9% | 6 VOL. (1:1)
COLOR3 - IGORA VIBRANCE 9,5-46 +9,5-5 (4:1)

+ LOCION ACTIVADORA IGORA VIBRANCE 1.9% | 6 VOL. (1:1)
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TREND 2

HOME
CORE

HOMECORE CELEBRATES THE MUNDANE AND THE HUMBLE.
SEEINGHOME AS AREFUGE, A SAFESPACE.APLACETO
COOKAND NURTURE, TO SPEND TIME WITH FAMILY AND
FRIENDS, REUSING AND REPURPOSING WHERE POSSIBLE.

HOMECORE CELEBRALO MUNDANO YLAHUMILDAD.VERELHOGAR
COMO UN REFUGIO, UNLUGAR SEGURO, UN SITIO PARA COCINAR
YALIMENTARSE, PARAPASARTIEMPO CONLAFAMILIAY AMIGOS,
REUTILIZARY READAPTARSIEMPRE QUE SEA POSIBLE.

KEYWORDS

homely, well-being,
Upcycling, unforced
organic, 80’ inspired

PALABRAS
CLAVE

acogedor, bienestar,
reciclar, natural,
orgéanico, inspirado
en la década de 1980
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TREND 2 SAKO

HOME
CORE ( CUT STEP BY STEP )

RUNWAY (CORTE PASO A PASO) e (COLOR PASO A PASO ) -

(COLOR STEP BY STEP)
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COLORS USED
COLOR 1 - TBH - TRUE BEAUTIFUL HONEST 5-49C
+IGORA ROYAL® OIL DEVELOPER 3% | 10 VOL. (1:1)
STYLING PRODUCTS USED CARE PRODUCTS USED COLOR 2 - BE{’;BB‘SEig"émmr\;'ggﬁf&;}y L 7v0L (1)
US 0SiS TEXTURE CRAFT DRY FIBRE CLINIX TRIBOND SHAMPOO * ° S
TEXTURE SPRAY FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR COLOR 3 - T?G'—IO_RTARFL{JgYiEA()LIJITIE'J:ILEJ\II_EHLgEIIEEF?T‘?;_ZI.ZE \73[_['?1%[]1:”
FIBRE CLINIX VOLUMIZE FIBRE CLINIX HYDRATE BOOSTER * ° S
BODIFYING SPRAY FIBRE CLINIX VOLUMIZE BOOSTER COLOR 4 - TBH - TRUE BEAUTIFUL HONEST 8-19C
+ IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:2)
whe COLORES UTILIZADOS
+ COLOR1 - TBH - TRUE BEAUTIFUL HONEST 5-49C
E??L?ZUACDT[?SS PARAPEINAR EEE&UPCUTS‘Eg@iﬁi‘ifgéﬁg&wUZADOS @ + DESARROLLADOR DE ACEITE IGORA ROYAL® 3% | 10 VOL. (1:1)
8 - L COLOR2 - ILUMINADOR PREMIUM BLONDME 9+
AFTER SPRAY DE TEXTURA SECA US TRATAMIENTO PARA CABELLO FINO FIBRE CLINIX TRIBOND ] b ~ + DESARROLLADOR PREMIUM BLONDME 2% | 7 VOL. (1:2)
DESPUES 0SiS TEXTURE CRAFT POTENCIADOR DE HIDRATACION FIBRE CLINIX Y ® = COLOR3 - TBH - TRUE BEAUTIFUL HONEST 7-49C + 9-49C (1:1)
SPRAY PARA DAR VOLUMEN POTENCIADOR DE VOLUMEN FIBRE CLINIX == | + DESARROLLADOR DE ACEITE IGORA ROYAL 9% | 30 VOL. (1:1)
Y CUERPO FIBRE CLINIX COLOR4 - TBH - TRUE BEAUTIFUL HONEST 8-19C

+LOCION ACTIVADORA IGORA VIBRANCE 1.9% | 6 VOL. (1:2)
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TREND 2

SALON

16

AFTER
DESPUES

HOME
CORE

CUT: TYLER JOHNSTON

( CUT STEP BY STEP )

(CORTE PASO A PASO)

STYLING PRODUCTS USED
0SiS MAGIC
0SiS ELASTIC

PRODUCTOS PARA PEINAR
UTILIZADOS

0SiS MAGIC

OSiS ELASTIC

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR
FIBRE CLINIX TAME BOOSTER

FIBRE CLINIX FORTIFY BOOSTER

PRODUCTOS PARA EL CUIDADO UTILIZADOS

CHAMPU FIBRE CLINIX TRIBOND

TRATAMIENTO PARA CABELLO ASPERO FIBRE CLINIX TRIBOND
POTENCIADOR ANTIENCRESPADO FIBRE CLINIX
POTENCIADOR FORTIFICANTE FIBRE CLINIX

BEFORE
ANTES
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(COLOR STEP BY STEP)

(COLOR PASO A PASO )

AFTER

COLOR: ARJAN BEVERS

SERVICE NAME: DIMENSIONAL SOMBRE
COLORS USED

COLOR 1 - TBH-TRUE BEAUTIFUL HONEST 6-12C*
+GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:1)

COLOR 2 - TBH-TRUE BEAUTIFUL HONEST 8-12C*
+IGORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:1)

COLOR 3 - TBH-TRUE BEAUTIFUL HONEST 8-12C*
+IGORA ROYAL OIL DEVELOPER 9% | 30 VOL. (1:1)

COLOR 4 - TBH - TRUE BEAUTIFUL HONEST 10-12C* '
+|GORA ROYAL OIL DEVELOPER 12% | 40 VOL. (1:1)

NOMBRE DE SERVICIO: SOMBRA DIMENSIONAL thh
COLORS UTILIZADOS

COLOR1 - TBH-TRUE BEAUTIFUL HONEST 6-12C*
+ DESARROLLADOR DE ACEITE IGORA ROYAL 6% | 20 VOL. (1:1) =
COLOR 2 - TBH - TRUE BEAUTIFUL HONEST 8-12C*
+ DESARROLLADOR DE ACEITE IGORA ROYAL 6% | 20 VOL. (1:1)
COLOR3 - TBH - TRUE BEAUTIFUL HONEST 8-12C*
+ DESARROLLADOR DE ACEITE IGORA ROYAL 9% | 30 VOL. (1:1)
COLOR 4 - TBH - TRUE BEAUTIFUL HONEST 10-12C* l ,

+ DESARROLLADOR DE ACEITE IGORA ROYAL 12% | 40 VOL. (1:1) *AVAILABLE 2023/*DISPONIBLE EN 2023



TREND 3

POP & PLAY

LAUGH, SING, DANCE. SEE IT, SAY IT, FEEL IT - THE POWER OF JOYFUL
EXPRESSION. POP & PLAY ESPOUSES THE BENEFITS OF LETTING GO OF
YOUR INHIBITIONS AND COMING TOGETHER AS A COMMUNITY TO LIVE A
SHARED LIFE FULL OF COLOUR AND SENSE OF OPTIMISM.

REIR, CANTAR, BAILAR, VERLO, DECIRLO, SENTIRLO - EL PODER DE LA
EXPRESION ALEGRE. POP & PLAY SE REFIERE A LOS BENEFICIOS DE DEJAR
A UN LADO TUS INHIBICIONES Y UNIRTE COMO COMUNIDAD PARA VIVIR
UNA VIDA COMPARTIDA LLENA DE COLOR Y DE SENSACION DE OPTIMISMO.

JOYFUL, ENERGETIC,
EXTRAVAGANT,
COLORFUL/VIBRANT,
2020°S INSPIRED

PALABRAS
CLAVE

ALEGRE, LLENO
DE ENERGIA,
EXTRAVAGANTE,
COLORIDO, VIBRANTE,
INSPIRADO EN 2020

RUNWAY




TREND 3 MEG

POP & PLAY

RUNWAY ( CUT STEP BY STEP )

(COLOR STEP BY STEP)

(CORTE PASO A PASO) (COLOR PASO A PASO ) b
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STYLING PRODUCTS USED CARE PRODUCTS USED COLORS USED
0SiS GRIP FIBRE CLINIX TRIBOND SHAMPOO COLOR 1 - |GORA VARIO BLOND SUPER PLUS
0SiS MESS UP FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR +|GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)
0SiS ELASTIC FIBRE CLINIX VIBRANCY BOOSTER COLOR 2 - CHROMA ID YELLOW + CHROMA ID RED
FIBRE CLINIX HYDRATE BOOSTER + CHROMA ID PINK (36:4:4)
COLOR 3 - CHROMAID YELLOW + CHROMA ID RED (10:1)
PRODUCTOS PARA PEINAR PRODUCTOS PARA EL CUIDADO UTILIZADOS COLORES UTILIZADOS
UTILIZADOS CHAMPU FIBRE CLINIX TRIBOND o COLOR 1 - |GORA VARIO BLOND SUPER PLUS
AFTER 0SiS GRIP TRATAMIENTO PARA CABELLO FINO FIBRE CLINIX TRIBOND 5 + DESARROLLADOR DE ACEITE IGORA ROYAL 6% ‘ 20 VOL [1.2]
DESPUES 0515 MESS UP POTENCIADORVIBRANTE FIBRE CLINIX = COLOR2 - CHROMA ID AMARILLO + CHROMA ID ROJO
OSiS ELASTIC POTENCIADOR DE HIDRATACION FIBRE CLINIX + CHROMA 1D ROSA (36:4+4]
COLOR3 - CHROMA ID AMARILLO + CHROMA ID ROJO (10:1)
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TREND 3

SOFYA

POP & PLAY

SALON
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AFTER
DESPUES

CUT: NICK IRWIN

( CUT STEP BY STEP )

(CORTE PASO A PASO)

STYLING PRODUCTS USED
0SiS MIGHTY MATTE
0SiS ELASTIC

PRODUCTOS PARA PEINAR
UTILIZADOS

0SiS MIGHTY MATTE

OSiS ELASTIC

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR
FIBRE CLINIX VIBRANCY BOOSTER

FIBRE CLINIX VOLUMIZE BOOSTER

PRODUCTOS PARA EL CUIDADO UTILIZADOS

CHAMPU FIBRE CLINIX TRIBOND

TRATAMIENTO PARA CABELLO ASPERO FIBRE CLINIX TRIBOND
POTENCIADOR VIBRANTE FIBRE CLINIX

POTENCIADOR DE VOLUMEN FIBRE CLINIX

BEFORE
ANTES

i B

(COLOR STEP BY STEP)

(COLOR PASO A PASO) o

COLOR: ARJAN BEVERS

SERVICE NAME: SHADOW ROQOT POP
COLORS USED

COLOR 1 - IGORAVIBRANCE 5-0+5-1(1:1)

+IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)
COLOR 2 - IGORAVIBRANCE 7-88

+IGORA VIBRANCE ACTIVATOR LOTION 4% | 13 VOL. (1:1)
COLOR 3 - IGORA VIBRANCE 7-88 + 0-89 (50:5)

+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

NOMBRE DEL SERVICIO: RAICES CON SOMBRA
COLORES UTILIZADOS

COLOR1 - IGORA VIBRANCE 5-0 + 5-1(1:1)

+ LOCION ACTIVADORA IGORA VIBRANCE 1.9% | 6 VOL. (1:1)
COLOR 2 - GORAVIBRANCE 7-88

+LOCION ACTIVADORA IGORA VIBRANCE 4% | 13 VOL. (1:1)
COLOR3 - IGORA VIBRANCE 7-88 + 0-89 (50:5)

+LOCION ACTIVADORA IGORA VIBRANCE 1.9% | 6 VOL. (1:1)
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#essentiallooks
#schwarzkopfpro
#togetherapassionforhair
#partnersincraft
#schwarzkopfUSA

www.schwarzkopf-professionalUSA.com ©2022 Henkel Corporation



