esSSe nti a I Schwa,rzkopf
|00k3 PROFESSIONAL




Welcome to Essential Looks 2022 —-02.

The current global climate is challenging

and our own industry itself feels on the cusp
of change. Everywhere established norms are
being challenged and there is no doubt we are
moving towards a different tomorrow. This is
why it is so important, now more than ever,
that we come together as a community and
rise to these challenges. We must embrace
change and look to evolve. Join with us, your
partner in craft, Schwarzkopf Professional and
work towards a brighter future that recognises
you and your potential. The established way
of things may be changing but we are hetter
equipped than ever before to grow together.
Alove of the craft doesn’t just unite us, it
drives us onward towards this brighter future.
Our craftsmanship and our passion will always
carry us through. As haircutters, colourists,
hairdressers we don't just sell a product, a
service. We create and craft a FEELING.

Never lose sight of the light we can bring.

The power we hold, the power of our craft.
Explore the following pages and discover
Essential Looks 2022 —-02.

The latest LIFESTYLE & FASHION trends
brought to life, exclusively for you by us, and
by some of our industry’s best and brightest.
This season’s trends speak of coming together
as one global community, celebrating our
differences as ties that bind rather than
divide; if we were all the sume, the world
would be a boring place.

Essential Looks 2022 —02 is innovative,
powerful and above all, packed full of ideas
and inspiration that point towards a brighter —

tomorrow. I "--\}%“ A -

SIMON ELLIS

INTERNATIONAL CREATIVE DIRECTOR
FOR SCHWARZKOPF PROFESSIONAL
@THESIMONELLIS

YOUR PERSONAL ACCESS CODE

Op 140

DISCOVER MORE EXCLUSIVE
ESSENTIAL LOOKS CONTENT ONLINE

2 WWW.ESSENTIALLOOKS.COM @SCHWARZKOPFPRO
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TREND 1 CATWALK

THINKTHE 90S, GRUNGE REINTERPRETED, MODERN ACADEMIA.
FOUND WITHIN YOUTH SUBCULTURE WHERE NICHE NOSTALGIAIS
ADOMINANTTHEME. APLAYFUL PREPPINESS JUXTAPOSEDBY A
REBELLIOUSEDGE, COLLEGIATETAPS INTO THE FREEDOM OF YOUTH.

DIE9OER, GRUNGE NEUINTERPRETIERT, MODERNACADEMIA.DIEWURZELNLIEGEN
INDERJUGENDSUBKULTUR,INDERDIENISCHENNOSTALGIEEIN VORHERRSCHENDES
THEMAIST.EINEVERSPIELTE ADRETTHEIT, DEREIN REBELLISCHERTOUCH
GEGENUBERSTEHT. COLLEGIATEISTINSPIRIERTVONDERFREIHEITDERJUGEND.

modern academia,
niche nostalgia, lived-in,
raw/DIY, 90’s inspired
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Modern Academia,
Nischennostalgie, lived-in,
Roh/DIY, 90er gepriigt




TREND 1

CATWALK

AFTER
NACHHER

CUT: NICK IRWIN

CUT STEP BY STEP

GCHNI

TT SCHRITT FUR SCHRITT

STYLING PRODUCTS USED

SESSION LABEL THE STRONG
SESSION LABEL THE DEFINER
SESSION LABEL THE MIRACLE

VERWENDETE STYLINGPRODUKTE
SESSION LABEL THE STRONG
SESSION LABEL THE DEFINER
SESSION LABEL THE MIRACLE

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX FORTIFY BOOSTER

VERWENDETE PFLEGEPRODUKTE

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FUR WIDERSPENSTIGES HAAR
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX FORTIFY BOOSTER
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( COLOUR STEP BY STEP )

(FARBE SCHRITT FUR SCHRITT)

COLOUR: LESLEY JENNISON

COLOURS USED

COLOUR 1 - IGORA VARIO BLOND PLUS
+IGORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)

COLOUR 2 - IGORAVIBRANCE 0-00
+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR 3 - IGORA VIBRANCE 5-0 + 5-4 + 5-16 (30:20:50)
+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

FARBAUSWAHL
FARBE 1 - IGORA VARIO BLOND PLUS
+IGORA ROYAL OIL DEVELOPER 6% | 20VOL. (1:2)
FARBE 2 - IGORA VIBRANCE 0-00
+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)
FARBE 3 - IGORA VIBRANCE 5-0 + 5-4 + 5-16 (30+20+50)

+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)
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TREND 1

SALON

CUT: TYLER JOHNSTON

CUT STEP BY STEP

GCHNITT SCHRITT FUR SCHRITT

STYLING PRODUCTS USED
SESSION LABEL THE MOUSSE
SESSION LABEL THE THICKENER
SESSION LABEL THE FLEXIBLE

VERWENDETE STYLINGPRODUKTE
SESSION LABEL THE MOUSSE
SESSION LABEL THE THICKENER
SESSION LABEL THE FLEXIBLE

A
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CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX VIBRANCY BOOSTER

VERWENDETE PFLEGEPRODUKTE

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FUR WIDERSPENSTIGES HAAR
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX VIBRANCY BOOSTER
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( COLOUR STEP BY STEP )

CFARBE SCHRITT FUR SCHRITT)

COLOUR: ARJAN BEVERS

SERVICE NAME: MELTED BALAYAGE
COLOURS USED

COLOUR 1 - IGORAVARIO BLOND PLUS
+1GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)

COLOUR 2 - IGORA VIBRANCE 6-46 + 7-48 (30:50)
+IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR 3 - IGORA VIBRANCE 9,5-46 + 9,5-5 (4:1)
+IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

SERVICE NAME: MELTED BALAYAGE

FARBAUSWAHL
FARBE 1 - IGORA VARIO BLOND PLUS

+|GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)
FARBE 2 - IGORA VIBRANCE 6-46 + 7-48 (30:50)

+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)
FARBE 3 - IGORAVIBRANCE 9,5-46 +9,5-5 (4:1)

+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)
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TREND 2

HOME
CORE

HOMECORE CELEBRATES THE MUNDANE AND THE HUMBLE.
SEEINGHOME AS AREFUGE, A SAFESPACE.APLACETO
COOKAND NURTURE, TO SPEND TIME WITH FAMILY AND
FRIENDS, REUSING AND REPURPOSING WHERE POSSIBLE.

HOMECORE ZELEBRIERTDAS ALLTAGLICHE UND BESCHEIDENE.
DAS ZUHAUSE ALS ZUFLUCHTSORT, EINEN SICHEREN ORT. EIN
ORTZUM KOCHEN UND ESSEN, UM ZEIT MITDERFAMILIEUND
FREUNDEN ZU VERBRINGEN. WIEDERVERWENDUNG UND
UMNUTZUNG GEWINNEN AUSSERDEM ANBEDEUTUNG.

CATWALK

KEYWORDS

homely, well-being,
upcycling, unforced
organic, 80’ inspired

STICHWORTE

Wohnlich,
Wohlbefinden,
Upcycling,
ungezwungen
organisch,
80er gepriigt
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TREND 2

14

AFTER
NACHHER

HOME
CORE

CATWALK

CUT: TYLER JOHNSTON

C CUT STEP BY STEP

GCHNITT SCHRITT FUR SCHRITT

STYLING PRODUCTS USED
SESSION LABEL THE SALT
SESSION LABEL THE TEXTURIZER
SESSION LABEL THE THICKENER

VERWENDETE STYLINGPRODUKTE
SESSION LABEL THE SALT
SESSION LABEL THE TEXTURIZER
SESSION LABEL THE THICKENER

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX VOLUMIZE BOOSTER

VERWENDETE PFLEGEPRODUKTE

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FUR FEINES HAAR
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX VOLUMIZE BOOSTER

BEFORE
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( COLOUR STEP BY STEP )

(FARBE SCHRITT FUR SCHRITT)

COLOUR: LESLEY JENNISON

COLOURS USED

COLOUR 1 -

TBH - TRUE BEAUTIFUL HONEST 5-49C
+|GORA ROYAL OIL DEVELOPER 3% | 10 VOL. (1:1)

COLOUR 2 - BLONDME PREMIUM LIGHTENER 9+

+ BLONDME PREMIUM DEVELOPER 2% | 7 VOL. (1:2)
COLOUR 3 - TBH - TRUE BEAUTIFUL HONEST 7-49C + 9-49C (1:1)

+1GORA ROYAL OIL DEVELOPER 9% | 30 VOL. (1:1)
COLOUR 4 - TBH-TRUE BEAUTIFUL HONEST 8-19C

+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:2)
FARBAUSWAHL
FARBE 1 - TBH - TRUE BEAUTIFUL HONEST 5-49C

+|GORA ROYAL OIL DEVELOPER 3% | 10 VOL. (1:1)
FARBE 2 - BLONDME PREMIUM LIGHTENER 9+

+ BLONDME PREMIUM DEVELOPER 2% | 7 VOL. (1:2)
FARBE 3 - TBH - TRUE BEAUTIFUL HONEST 7-49C + 9-49C (1:1)

+|GORA ROYAL OIL DEVELOPER 9% | 30 VOL. (1:1)
FARBE 4 - TBH - TRUE BEAUTIFUL HONEST 8-19C

+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:2)

AFTER
NACHHER
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TREND 2 MADU

HOME
CORE C CUT STEP BY STEP

SALON

( COLOUR STEP BY STEP

GCHNITT SCHRITT FUR SCHRITD ikl GARBE SCHRITT FUR SCHRITT Nﬂfﬁk
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COLOUR: ARJAN BEVERS

SERVICE NAME: DIMENSIONAL SOMBRE
COLOURS USED

COLOUR 1 - TBH - TRUE BEAUTIFUL HONEST 6-12C
+IGORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:1)

STYLING PRODUCTS USED CARE PRODUCTS USED
SESSION LABEL THE SERUM FIBRE CLINIX TRIBOND SHAMPOO R 2 A ROVAL OIL DEVELOPER 631 | 20VOL (141
0 . :
SESSION LABEL THE FLEXIBLE  FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR
COLOUR 3 - TBH - TRUE BEAUTIFUL HONEST 8-12C
FIBRE CLINX TAVE B00STER T160RA ROVALOIL GEVELOPER 15| 30v0L. 11
COLOUR 4 - TBH - TRUE BEAUTIFUL HONEST 10-12C :
: : +IGORA ROYAL OIL DEVELOPER 12% | 40 VOL. (1:1)
_ thh
= VERWENDETE STYLINGPRODUKTE ~ VERWENDETE PFLEGEPRODUKTE SAERFSXLCSEVA,\)‘—{ALME DIMENSIONAL SOMBRE
SESSION LABEL THE SERUM FIBRE CLINIX TRIBOND SHAMPOO
AFTER SESSION LABEL THE FLEXIBLE FIBRE CLINIX TRIBOND TREATMENT FUR WIDERSPENSTIGES HAAR = - FARBE 1 - TBH - TRUE BEAUTIFUL HONEST 6-12C =
CIBRE CLINY TAME BOOSTER il — +1GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:1)
LIS FIBRE CLINIX FORTIFY BOOSTER g FARBE 2 - TBH - TRUE BEAUTIFUL HONEST 8-12C
+1GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:1)
FARBE 3 - TBH - TRUE BEAUTIFUL HONEST 8-12C
+IGORA ROYAL OIL DEVELOPER 9% | 30 VOL. (1:1)
l 6 FARBE 4 - TBH - TRUE BEAUTIFUL HONEST 10-12C l 7

+|GORA ROYAL OIL DEVELOPER 12% | 40 VOL. (1:1)



TREND 3

POP & PLAY

LAUGH, SING, DANCE. SEE IT, SAY IT, FEEL IT - THE POWER OF JOYFUL
EXPRESSION. POP & PLAY ESPOUSES THE BENEFITS OF LETTING GO OF
YOUR INHIBITIONS AND COMING TOGETHER AS A COMMUNITY TO LIVE A
SHARED LIFE FULL OF COLOUR AND SENSE OF OPTIMISM.

LACHE, SINGE, TANZE. SEHEN, SPRECHEN, FUHLEN - DIE KRAFT DES
FREUDIGEN AUSDRUCKS. POP & PLAY DEMONSTRIERT DIEVORZUGE DAVON
DIE EIGENEN HEMMUNGEN FALLEN ZU LASSEN UND ALS GEMEINSCHAFT
ZUSAMMENZUKOMMEN, UM EIN LEBEN VOLLER FARBE UND OPTIMISMUS
ZU LEBEN.

JOYFUL, ENERGETIC,
EXTRAVAGANT,
COLOURFUL/VIBRANT,
2020°S INSPIRED

STICHWORTE

VERSPIELT,
ENERGETISCH
EXTRAVAGANT,
FARBENFROH/
PULSIEREND
2020ER GEPRAGT

CATWALK




TREND 3 MEG

POP & PLAY

CATWALK CUT STEP BY STEP

s

( COLOUR STEP BY STEP )

GCHNITT SCHRITT FUR SCHRITT 35;‘;’;@ | (FARBE SCHRITT FUR SCHRITT) i

CUT: NICK IRWIN
COLOUR: LESLEY JENNISON

STYLING PRODUCTS USED CARE PRODUCTS USED COLOURS USED

SESSION LABEL THE MOUSSE FIBRE CLINIX TRIBOND SHAMPOO COLOUR 1 - IGORA VARIO BLOND SUPER PLUS

SESSION LABEL THE PASTE FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR +|GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)
SESSION LABEL THE FLEXIBLE FIBRE CLINIX VIBRANCY BOOSTER COLOUR 2 - CHROMA ID YELLOW + CHROMA ID RED

FIBRE CLINIX HYDRATE BOOSTER

! VERWENDETE STYLINGPRODUKTE =~ VERWENDETE PFLEGEPRODUKTE
SESSION LABEL THE MOUSSE FIBRE CLINIX TRIBOND SHAMPOO
AFTER SESSION LABEL THE PASTE FIBRE CLINIX TRIBOND TREATMENT FUR FEINES HAAR
NACHHER SESSION LABEL THE FLEXIBLE FIBRE CLINIX VIBRANCY BOOSTER -
FIBRE CLINIX HYDRATE BOOSTER

20 2]

+ CHROMA ID PINK (36:4:4)
COLOUR 3 - CHROMA ID YELLOW + CHROMA ID RED (10:1)

FARBAUSWAHL
=l FARBE 1 - IGORA VARIO BLOND SUPER PLUS
o +|GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)
= B FARBE 2 - CHROMAID YELLOW + CHROMA ID RED
+ CHROMA ID PINK (36:4:4)
FARBE 3 - CHROMA D YELLOW + CHROMA ID RED (10:1)



TREND 3 SOFYA

POP & PLAY

SALON CUT STEP BY STEP

( COLOUR STEP BY STEP )

SCHNITT SCHRITT FUR SCHRITT e (FARBE SCHRITT FUR SCHRITT) Rk
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SERVICE NAME: SHADOW ROOQOT POP
COLOURS USED
STYLING PRODUCTS USED CARE PRODUCTS USED COLOUR 1 - IGORA VIBRANCE 5-0+5-1(1:1)
SESSION LABEL THE PASTE FIBRE CLINIX TRIBOND SHAMPOO +GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)
SESSION LABEL THE FLEXIBLE  FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR COLOUR 2 - IGORA VIBRANCE 7-88
FIBRE CLINIX VIBRANCY BOOSTER +1GORA VIBRANCE ACTIVATOR LOTION 4% | 13 VOL. (1:1)

COLOUR 3 - IGORA VIBRANCE 7-88 + 0-89 (50:5)
+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

FIBRE CLINIX VOLUMIZE BOOSTER

VERWENDETE STYLINGPRODUKTE ~ VERWENDETE PFLEGEPRODUKTE SERVICE NAME: SHADOW ROOT POP

SESSION LABEL THE PASTE FIBRE CLINIX TRIBOND SHAMPOO FARBAUSWAHL
AFTER SESSION LABEL THE FLEXIBLE FIBRE CLINIX TRIBOND TREATMENT FUR WIDERSPENSTIGES HAAR =] - FARBE 1 - IGORA VIBRANCE 5-0 + 5-1 (1:1)
S FIBRE CLINIX VIBRANGY BOOSTER il + IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)
FIBRE CLINIX VOLUMIZE BOOSTER T E FARBE 2 - IGORA VIBRANCE 7-88
+ IGORA VIBRANCE ACTIVATOR LOTION 4% | 13 VOL. (1:1)
FARBE 3 - IGORA VIBRANCE 7-88 + 0-89 [50:5)

22 +|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1) 2 3



#essentiallooks
#schwarzkopfpro
#togetherapassionforhair
#partnersincraft

www.schwarzkopfpro.com



