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Schwarzkopf Professional tamamen toplumla ilgilidir. Bizi harekete geciren,
bize ilham veren, yaratici olarak gelismemizi saglayan ve dolayisiyla kalturd, stili
ve sacl elimizden gelen her sekilde ileriye tasiyan sey budur. iste bu nedenle
ESSENTIAL LOOKS 1:2024'Un bu sayisinda toplumu merkeze aliyoruz, artik
arkamizda birakabilecegimiz, ayrlik ve izolasyonla karakterize edilen yillari
degerlendiriyor ve kisiliklerimizi ylzeye cikaran topluluklar tanimliyoruz. Bunlar,
ister sosyal degisimle, ister dijital cagin sonraki asamalarini kucaklayarak, ister
gelecege dair umutlarinizi ve arzularinizi paylasarak olsun, bize aidiyet ve baglanti
duygusunu veren dunyanin kiguk bir pargasidir. Hep birlikte, saca olan tutkumuzla
yeni dustnce bicimleri buluyor, fikirlerimizi hayata geciriyor ve hayal gicumuzi
gelistiriyoruz.

SIMON ELLIS
£ Uluslararasi Yaratici Yonetmen

__ Schwarzkopf Professional
/—”/b‘“"" @thesimonellis

Schwarzkopf Professional is all
about community. It's what drives us, inspires us, allows us to evolve as creatives
and, in turn, push culture, style and hair forward in every way that we can. That’s
why in this issue of Essential Looks 1:2024 we’re putting community centre stage,
taking stock of the years that we can now put behind us, those characterised by
separation and isolation, and defining the tribes that bring our personalities to the
surface. These are the pockets of the world that give us that sense of belonging
and connection, whether that be through demanding social change, embracing the
next stages of the digital age or sharing your hopes and aspirations for the future.
Together, a passion for hair
is the channel we use for crafting new ways of thinking, bringing our ideas to life
and encouraging our imaginations to flourish.

SIMON ELLIS

International Creative Director
Schwarzkopf Professional
@thesimonellis

Daha fazlasini kesfedin Discover more exclusive
Essential Looks essential looks content online

Kisisel erisim kodunuz: Your personal access code
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ESSENTIAL LOOKS'un kalbinde zanaatkarlar yaratmak ve kendini ifade etmeye olan sevgimiz
yatmaktadir. Bu nedenle bir kez daha sektorun en saygin ve Unlu isimlerinden bazilarina benzersiz
ve sinirsiz hayal gliclerini ellerinde tuttuklar sayfalara tagimalari icin ¢agrida bulunduk. ister
renklendirme konusunda uzun yillara dayanan deneyime sahip olsunlar ister en iyi kuaforler olsunlar,
hepsi yaraticilik, inovasyon yapma ve gelisme konusunda ayni sorumlulugu paylasiyorlar. Ne tirli
zorlukla karsilagirsalar karsilagsinlar, cogkulu bir yaraticilik vizyonu ile saga olan sarsilmaz tutkular
birlesiyor. ESSENTIAL LOOKS, neyin yaratilabileceginin sinirlarini zorlayan zihinleri bir araya getiriyor
ve On plana ¢ikariyor.

MAGGIE HAMCOCK
Colour
@ M“jjlémz‘
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ESSENTIAL LOOKS hem trendi belirleyen hem de trendleri 6nceden tespit eden bir
dergidir. Her sayimizda, toplumun ve tarzin gittigi yont degistiren kultur icindeki
dalgalanmalar tespit etmeye calisiyoruz. 01:2024 igin yeniden ortaya ciktigimiz

bu cesur yeni dunyayi, onu nasil sekillendirdigimizi ve ona nasil yon verdigimizi
kesfediyoruz. ister basimizi dik tutmak icin kendimizi umut ve istekle dolduralim,
ister dinyada gérmek istedigimiz degisimin kendisi olmak i¢in inisiyatif alalim, ister
podyumdan sokaga kadar yeni dijital devrimde teselli bulalim, bunlar sacin yakin
gelecegini sekillendiren trendlerdir.

ESSENTIAL LOOKS is both a trend-defining and a trend-setting magazine. Each
issue, we work to pinpoint the ripples within culture that are changing the direction
that society and style are heading. For 01:2024 we explore this brave new world
we've reemerged into, how we've moulded it and how we’re navigating it. Whether
we fill ourselves with hope and aspiration to keep our heads up, or we take the
initiative to be the change that we want to see in the world, or we find solace in the
new digital revolution, from the catwalk to the high street, these are the trends that
are sculpting the near

The Optimists 10

glnluk yasamin parlak ve renkli glizelligini vurgulayarak;
mukemmelligi ve kusurlari uyumlu, gundelik ama
bakimli bir sekilde yansitiyor.

accentuate the bright and colourful beauty of the everyday, bringing
perfection and imperfection into harmonious, casual but kempt,
get-up-and-go styles.

New Realities 18

ekranlarimizda olan pikselleri alip onlari galaktik kesitlere ve mor,
pembe ve kirmizi dalga boylarina orerek i¢sel boyalar ve renkler
araciligiyla aktariyor.

are electrified through visceral dyes and colours, taking the realms
and pixels from our screens and weaving them into galactic cuts
and wavelengths of violets, pinks and reds.

Daring Crowd 24

iddiali kesimler, kaliplari yikan siltetler ve oyunun kurallarini degistiren
renklerle bireyselligi kesfederek herkes icin degisime onculuk edip
mumkun olani hizlandiryor.

ramps up what'’s possible, leading change for all by exploring individuality,
with statement cuts, mould-breaking silhouettes
and game-changing colours.
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ANI YASAYAN SEVECEN

PRESENT LOVING

Optimistler hayati dolu dolu yasayan insanlardir.

Ozgiirliikten yararlanan ve onlara sunulan her seyin
en iyisini yapan bu kisilerin eylemleri, yeniden
dogus, dunyaya geri donme cesareti ve insan
etkilesimine deger verme ile karakterize edilir.

The Optimists are the people who live life to the
fullest. Thriving on freedom and making the best
of whatever it throws at them, their actions are
characterised by rebirth, venturing back out into
the world and cherishing human interaction.

optimists

IYIMSER 0zGUR
HOPEFUL

The Optimists, dunyamizda olumlu degisim yaratmak

ve anlamli iligkiler gelistirmek i¢in yorulmadan calisan,

toplumlarimiza en blyuk inananlardir. The Optimist'in

tanimlayici bir 6zelligi yoktur; bu bir varolus bigimidir,
bir zihin durumudur.

v &
e

The Optimists are the big believers in our societies,
working tirelessly to bring about positive change and
nurture meaningful relationships in our worlds. There is
no defining feature of an Optimist — it is a way of being,

a state of mind. YARATICI BAGLI CAZIBELI TOPLUMLA BiR
CREATIVE CONNECTION AFFINITY COMMUNITY
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the optimists salon

KESIM ADIMLARI
CUT STEP BY STEP

RENKLENDIRME ADIMLARI
COLOUR STEP BY STEP
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ONCE
BEFORE

SERVIS ADI: LIVED-IN BLONDE

CUT: BRENDNETTA ASHLEY SONRA COLOUR: BRENDNETTA ASHLEY SONRA
. . o . AFTER . o . AFTER
KULLANILAN SEKILLENDIRME URUNLERI STYLING PRODUCTS USED KULLANILAN RENKLENDIRME URUNLERI COLOURS USED
OSiS: OSis: RENK 1: COLOUR 1:

GRIP - EKSTRA GUGLU KOPUK
ELASTIC - ORTA TUTUSLU SAG SPREYi
SPARKLER - PARLAKLIK SPREYi

KULLANILAN BAKIM URUNLERI

FIBRE CLINIX TRIBOND SAMPUAN

FIBRE CLINIX TRIBOND KALIN TELLI SACLAR iGIN KUR
FIBRE CLINIX YATISTIRICI BOOSTER

FIBRE CLINIX NEMLENDIRICi BOOSTER

GRIP - EXTRA STRONG MOUSSE
ELASTIC - MEDIUM HOLD HAIRSPRAY
SPARKLER - SHINE SPRAY

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR COURSE HAIR
FIBRE CLINIX TAME BOOSTER

FIBRE CLINIX HYDRATE BOOSTER

IGORA VARIO BLOND PLUS +
IGORA ROYAL OIL DEVELOPER 3% | 10 VOL. (2:1)

RENK 2:
IGORA VIBRANCE 6-68 + 6-0 (1:1) +
IGORA VIBRANCE AKTIVATOR LOSYON 1.9% | 6 VOL. (1:1)

RENK 3:
IGORA VIBRANCE 8-46 +
IGORA VIBRANCE AKTIVATOR JEL 1.9% | 6 VOL. (1:1)

RENK 4:
IGORA VIBRANCE 9-65 +
IGORA VIBRANCE AKTIVATOR JEL 1.9% | 6 VOL. (1:1)

IGORA VARIO BLOND PLUS +
IGORA ROYAL OIL DEVELOPER 3% | 10 VOL. (2:1)

COLOUR 2:
IGORA VIBRANCE 6-68 + 6-0 (1:1) +
IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR 3:
IGORA VIBRANCE 8-46 +
IGORA VIBRANCE ACTIVATOR GEL 1.9% | 6 VOL. (1:1)

COLOUR 4:
IGORA VIBRANCE 9-65 +
IGORA VIBRANCE ACTIVATOR GEL 1.9% | 6 VOL. (1:1)
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BLONDE #

LIVED-IN BLONDE: a customised hair

LIVED-IN BLONDE: dogal bir temel colour that builds on the natural base,
Unliilerin stillerine baktiginizda Uzerine insa edilen, boy ve uclari acarken  brightening mid-lengths and ends while
veya sokaklarda dolastiginizda sunu Leaf through the celebrity pages or take koklerdeki derinlik ve boyutu koruyan retaining depth and dimension at the
goreceksiniz: Canli ve kaygisiz renkler, a stroll through the streets and you'll see: ozellestirilmis bir sa¢ rengi. Sonuc? Her roots. The result? A natural-looking,
herkesin arzuladigl dinya ¢apinda bir colour that’s lived-in and carefree has cilt tonuna uygun, dogal géruntimlu, blended blonde that's suitable for
trend haline geldi. Ve LIVED-IN BLONDE  become the global trend everyone’s asking karma bir sarisin, sacin butunldginu every skin tone, keeps the integrity of the
ile cogumuz renkleri her zamankinden for. And with LIVED-IN BLONDE, more of korur ve bir sonraki randevuya kadar guzel hair —and looks good right up until the
daha farkli gérlyoruz. us than ever are seeing colour differently. gorunar. next appointment.

¥
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Lived-In Blonde, bir sonraki
randevunuza kadar kalici, ylksek
etkili, az bakim gerektiren bir
gorunumdur. Dogal temel rengi
temel alan bu Uriin, renk diinyasina
ilk adimi atanlar, orta kisimlari ve
uclari agarken koklerdeki derinligi
koruyanlar icin mukemmel secimdir.

Her musteriye 6zel olarak
uyarlayabileceginiz 6zel tekniklerle
saniginlik artik herkesin rengi.

Lived-In Blonde is a high-impact, low-maintenance look that holds all the way to your next appointment. Building
on the natural base colour, it's the perfect choice for those taking a first step into a world of colour, lifting mid-
lengths and ends while keeping depth at the roots.

And with bespoke techniques you can tailor to every client, blonde is now everyone’s colour.
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"LIVED-IN BLONDE temeline
hakim oldugumuzda,
mugterilerimizin bu tarzlar
nasil koruyabilecegini de
biliyoruz. Lived-In Blonde'un
0zune hakim olmaniz
gerektiginde, sonsuz,
zahmetsiz gorinimler

yaratabilirsiniz.
BRENDNETTA ASHLEY

The Optimists bir trend olarak, kisisel olanin
Otesine gecen ve bir butln olarak gezegenin

her yerine yayilan, hayata kisisel bakim

yaklagimi Uzerine inga edilmistir. Optimistlerin
kaygisiz tavri, yumusak ifadeli LIVED-IN BLONDE

"Once we understand the

how and why behind ‘lived-in
blondes’, we then know how
our clients can maintain these
styles. When you've got to
grips with the core of lived-in
blonde, you can create. endless
effortless looks.”

BRENDNETTA ASHLEY

IGORA VIBRANCE...
— Tum sac tipleriicin

goriniminde yankilaniyor.

daha genis servis imkani
sunar.

Daha fazla stil tercihine
hitap etmek igin ek
dogal ve pastel tonlara
sahiptir.

Sirdirulebilir, tam

geri donusturalebilir
ambalajlara

sahip bilincli tuketiciler
igin.

Daha fazla parlaklik,
daha fazla bakim ve
daha iyi sa¢ glicu
saglayan ikonik
formlle ayni glivenilir
performansi korur.

IGORA VIBRANCE...

Offers wider service
opportunities for all hair
types.

Has additional natural
and pastel shades to
cater for more style
preferences.

For conscious
consumers with
sustainable, recycled
packaging with full
recyclability.
Maintains the same
trusted performance
with the iconic formula
to provide more shine,
more care and better
hair strength.

The Optimists as a trend is built upon a self-care
approach to life that stretches beyond the personal and
out across the planet as a whole. The Optimists’ carefree
attitude is echoed in the soft-stated, tribe-defining Lived-
In Blonde look.

ONCE
BEFOR

¢ .
IGORA VIBRANCE, dogal, koyu tonlardan modaya
uygun canli tonlara kadar ¢esitli renk tonlari sayesinde
kusursuz, zahmetsiz LIVED-IN BLONDE igin ideal bir
secimdir. Ayrica entegre FibreBond Teknolojisi sa¢
kirlmasini durdurmaya yardimci olarak size saglkli
gorliinen, bag dondurucl sonuclar sunar.

IGORA VIBRANCE is the ideal choice for a seamless,
effortless Lived-In Blonde, thanks to a variety of
shades ranging from the natural, dark tones to
vibrant fashion ones. Plus the integrated FibreBond
Technology helps stop hair breaking, leaving you with
healthy-looking, head-turning results.

17
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New Realities'de yon bulanlar, modern dlinyayi degistigi kadar hizl bir sekilde kucaklayan
insanlardir. Fiziksel olanin sinirlarini zorlamak, hayal trtna ve dijital dinyanin unsurlarini
giydiklerine, sdylediklerine ve diisiindiiklerine tasimak konusunda tutkulular. ister
teknolojideki gelismeler yoluyla ister insan-makine dengesinin sorgulanmasi yoluyla olsun,
New Realities'in takipgileri akilli ve tekbencidir ve gerceklik ile kurgu arasindaki boslukta,

yani fiziksel olanda yasarlar.

Navigating our New Realities are the people who embrace the modern world as quickly
as it changes. They are passionate about pushing the boundaries and limits of the
physical, bringing elements of make-believe and digital realms into what they wear,
what they say and how they think. Whether it's through developments in technology or
questioning the balance of human vs machine, the inhabitants of our New Realities are
smart and solipsistic, and live in the space between reality and fiction: the phygital.

SASIRTICI ALISILMADIK

DAZED UNUSUAL

DIJITAL
DIGITISED
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TUNED-IN
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new realities

ONCE
BEFORE

CUT: RAFI CHENG

KULLANILAN BAKIM URUNLERI

FIBRE CLINIX TRIBOND SAMPUAN

FIBRE CLINIX TRIBOND iNCE TELLI SAGLAR iGN KUR
FIBRE CLINIX NEMLENDIRICi BOOSTER

FIBRE CLINIX PARLAKLIK ARTIRICI BOOSTER

20

SONRA
AFTER

salon

KESIM ADIMLARI
CUT STEP BY STEP

CARE PRODUCTS USED
FIBRE CLINIX TRIBOND SHAMPOO
FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR

FIBRE CLINIX HYDRATE BOOSTER
FIBRE CLINIX VIBRANCY BOOSTER

RENKLENDIRME ADIMLARI
COLOUR STEP BY STEP

SERVIS ADI: COLOR PLAY

KULLANILAN RENKLENDIRME URUNLERi:

RENK 1:

BLONDME PREMIUM AGICI 9+ +

BLONDME PREMIUM DEVELOPER 2% | 7 VOL. (1:2)

RENK 2:
IGORA VIBRANCE 5-1 + 5-16 (1:1) +
IGORA VIBRANCE AKTIVATOR LOSYON 1.9% | 6 VOL. (1:1)

RENK 3:
CHROMA ID 9.5-4 + KIRMIZI (5:1)

RENK 4:
CHROMA ID 9.5-4 + PEMBE + 6-88 (7:2:1)

COLOUR: GIGI

COLOURS USED

COLOUR 1:

BLONDME PREMIUM LIGHTENER 9+ +

BLONDME PREMIUM DEVELOPER 2% | 7 VOL. (1:2)

COLOUR 2:
IGORA VIBRANCE 5-1 + 5-16 (1:1) +
IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR 3:
CHROMA ID 9.5-4 + RED (5:1)

COLOUR 4:
CHROMAID 9.5-4 + PINK + 6-88 (7:2:1)

SONRA
AFTER

21



new realities  salon
KISISELLESTIRME ADIMLARI

KULLANILAN SEKILLENDIRME URUNLERI

SESSION LABEL:
THE THICKENER
THE COAT

22

CUT: RAFI CHENG




CARPICI

[ \ p—— KORKUSUZ
' SUREKLI
RISK ALAN

SARSILMAZ

- ) T KENDINE GUVENEN
Bu cesur yeni dunyada gormek istedigimiz

degisimin kendisi olmaliyiz. Daring Crowd,
toplumu ileri iten alt kulttrlerin atan kalplerini
Ozetleyen yeni trendleri ve tarzlar ortaya cikariyor.
Bizim igin kultur sekillendirilmek icin vardir.

DEGISIM




DARING CROW D

KESIM ADIMLARI
CUT STEP BY STEP

ONCE
BEFORE
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CUT: NICK IRWIN

KULLANILAN SEKILLENDIRME URUNLERI
SESSION LABEL:

THE MIRACLE

THE COAT

KULLANILAN BAKIM URUNLERI

FIBRE CLINIX TRIBOND SAMPUAN

FIBRE CLINIX TRIBOND iNCE TELLI SAGLAR iGiN KUR
FIBRE CLINIX PARLAKLIK ARTIRICI BOOSTER

FIBRE CLINIX HACIMLENDIRICi BOOSTER

SONRA
AFTER

salon

STYLING PRODUCTS USED
SESSION LABEL:

THE MIRACLE

THE COAT

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR
FIBRE CLINIX VIBRANCY BOOSTER

FIBRE CLINIX VOLUME BOOSTER

RENKLENDIRME ADIMLARI
COLOUR STEP BY STEP

ke

koA |

SERVIS ADI: COLOR MELT

KULLANILAN RENKLENDIRME URUNLERi:

RENK1:
BLONDME PREMIUM ACICI 9 +
BLONDME PREMIUM DEVELOPER 2% | 7 VOL. (1:2)

RENK 2:
IGORA ROYAL 5-65 + 6-5 (5:3) + IGORA ROYAL OIL DEVELOPER 3% | 10 VOL. (1:1)

RENK 3 :
IGORA VIBRANCE 6-46 + IGORA VIBRANCE AKTIVATOR LOSYON 1.9% | 6 VOL. (1:1)

RENK 4 :
IGORA VIBRANCE 5-16 + IGORA VIBRANCE AKTIVATOR LOSYON 1.9% | 6 VOL. (1:1)

RENK 5 :
IGORA VIBRANCE 7-65 + IGORA VIBRANCE AKTIVATOR JEL 1.9% | 6 VOL. (1:1)

COLOUR: MAGGIE HANCOCK SONRA

AFTER
COLOURS USED

COLOUR 1:

BLONDME PREMIUM LIGHTENER 9 + +
BLONDME PREMIUM DEVELOPER 2% | 7 VOL. (1:2)

COLOUR 2:
IGORA ROYAL 5-65 + 6-5 (5:3) + IGORA ROYAL OIL DEVELOPER 3% | 10 VOL. (1:1)

COLOUR 3:
IGORA VIBRANCE 6-46 + IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR 4 :
IGORA VIBRANCE 5-16 + IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR 5:
IGORA VIBRANCE 7-65 + IGORA VIBRANCE ACTIVATOR GEL 1.9% | 6 VOL. (1:1)

27
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BENZERSIZ EGITIM
YOLCULUGUNUZA BASLAYIN

#ZANAATORTAGINIZ OLARAK
BUYUMEKTE KARARLIYIZ.

START YOUR
UNIQUE EDUCATION JOURNEY

As your #partnersincraft,
we are committed to growth.

We understand that every hairdresser is on their

own unique path — and wherever you want yours

to lead — we're here to walk every step with you
with our world-class education.

Her kuafériin kendine dzgii bir yolda oldugunu
biliyoruz ve sizin yolunuzun nereye gitmesini
istiyorsaniz, birinci sinif egitimimizle her adimi sizinle

birlikte ylirlimek igin buradayiz.
Discover the ASK Education blended learning

Fiziksel ve dijitali birlestiren ASK Education , , , ,
experience, which combines physical and

karma 6grenme deneyimini kesfedin. _ _
digital trainings.

BECERILERINIzi SiZE VE ZANAATINIZA EN
UYGUN SEKILDE GELISTIRIN VE YARIN OLMAK
ISTEDIGINIZ KUAFOR OLUN.

ENRICH YOUR SKILLS IN THE WAY THAT SUITS
YOU AND YOUR CRAFT BEST AND BECOME THE
HAIRDRESSER YOU WANT TO BE TOMORROW.

ASK EDUCATION
SEMINER PROGRAMI 2024

ASK EDUCATION
SEMINAR PROGRAMME 2024

Kuaforliiglin tim alanlarina erismek ve hem ¢evrimigi hem
de yliz yuze her konu ve uzmanlik diizeyi icin klasmaninin
en iyisi olan egitimin tadini ¢ikarmak igin 2024 ASK Egitim
Seminer Programimizi kullanin. Bélgenizdeki en son seminer
teklifleri ve atolye calismalari hakkinda ayrintili bilgi icin yerel
Schwarzkopf Professional satis temsilcinizle gériisiin ve
ASK Education'in ilerici 6grenme yolculuguna katilin.

Use our ASK Education Seminar Programme for 2024
to access all areas of hairdressing and enjoy
best-in-class education for every topic and level
of expertise — both online and in-person.

Speak to your local Schwarzkopf Professional
representative for details on the latest seminar
offerings and workshops in your area and join the

progressive learning path of ASK Education.

ASK E-AKADEMIDE
KENDi TEMPONUZDA OGRENIN

LEARN AT YOUR OWN PACE
ON THE ASKK E-ACADEMY

Uriin bilgisinden renk teorisine kadar etkilesimli
kurslar ve uzman liderligindeki egitimlerle
becerilerinizi gelistirerek istediginiz renk uzmani
olun. 7/24 cevrimici olarak ulasabilirsiniz.

COLOUR CIRCLE

Dewp deve inio Bhe colour cieche!

Kayit olmak / giris yapmak

icin QR kodunu taratin.
From product knowledge to colour theory,

E 'ﬁE upskill yourself with interactive courses and
= expert-led trainings to become the colourist

WHAT 15 INCLUDED E. - i .
you want to be. Available 24/7 online.
» 5 Minutes of traning Scan QR code

# Watch anywhise, anytime on amy devoe to register / log in

29
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#essentiallooks
#schwarzkopfpro
#togetherapassionforhair
#partnersincraft

www.schwarzkopfpro.com



