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Together. a passion for hair ... These very
words strike right at the heart of our shared
love of hair, of craft and of creativity. It's
in our DNA; it’s the crucial uniting aspect
of our community. It's why we do what
we do. It is what fuels us ... and that

is the question we are exploring with
Essential Looks 2:2023: what is

fuelling global communities around

the world in terms of lifestyle, fashion
and, of course, hair? Essential

Looks 2:2023, which again sees

us partner with some outstanding
craftspeople, not only allows us

to celebrate great hair with some

truly inspirational imagery,

but also to support your

professional development with

a compelling educational

offering, complete with

salon-ready services.

These pages are packed

with everything you, our

partner in craft, need

to navigate this fast-

paced, always-evolving

industry. Let’s grow.

Together.

SIMON ELLIS

International Creative Director
Schwarzkopf Professional
@thesimonellis

Discover more exclusive
essential looks content online

Your personal access code
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Birlikte. Saca tutkuyla baglyiz... Bu
kelimeler, sa¢ sevgimizin, zanaatimizin ve
yaraticihgimizin kalbine dogru bir vurus
yapar. DNA'mizda var; toplulugumuzun
birlestirici temel unsuru bu. Yaptigimiz
seyin nedeni bu. Bizi besleyen sey...
ve iste Essential Looks 2:2023 ile
kesfettigimiz soru: yasam tarzi, moda
ve tabii ki sa¢ konusunda dunya
genelindeki topluluklar besleyen

sey nedir? Essential Looks 2:2023,
olaganustu zanaatkarlarla tekrar
ortaklik kurmamiza olanak saglar

ve sadece gercekten ilham verici
goruntulerle harika saclari
kutlamamiza izin vermekle

kalmaz, ayni zamanda kuafor
salonuna hizmetleriyle

tamamlanan ilgi cekici bir

egitim teklifiyle profesyonel

gelisiminizi desteklememizi

sagliyor. Bu sayfalar,

hizla degisen bu sektorde

gezinmek icin ihtiyaciniz

olan her seyi siz, zanaat

ortagimiza sunatr.

Buyuyelim. Birlikte.

SIMON ELLIS

Uluslararasi Yaratici Direktor
Schwarzkopf Professional
@thesimonellis

Daha 0zel essential looks
iceriklerini gevrimici kesfet.
Kisisel erisim kodunuz

!
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MEET OUR

GREATORS

YARATICILARIMIZLA
A

CHRISTOS MICHAILIDIS NICK IRWIN ASHLEE NORMAN

Cut & Style Cut & Style Colour
@christosmichailidis @nickirwinhair (@ashleenormanhair

PAINTER. SCULPTOR. ARTIST. CRAFTSPERSON.
RESSAM. HEYKELCI. SANATCI. ZANAATKAR.

Here at SCHWARZKOPF PROFESSIONAL, we believe in the importance of collaboration. The
power of partnership is so significant within our industry and, of course, in the creation of
ESSENTIAL LOOKS. This is why we always ensure we work with some of the industry’s most
sought-after and exciting talents.

Essential Looks provides an outstanding platform for celebrating the true craft of
hairdressing and shines a light on the amazing artists who populate our industry while
providing our community with unrivaled insights into the process behind their signa-
ture looks. And it's no different this time around: we have brought together a carefully
curated group of SKILLED ARTISTS and CREATIVE POWERHOUSES united in a
passion for hair and a shared dedication to inspire and educate. Like us, they too
are driven by a great desire to grow. Together.

SCHWARZKOPF PROFESSIONAL olarak, isbirliginin 6nemine inaniyoruz. Ortaklik gucd,
sektorumuzde ve tabii ki ESSENTIAL LOOKS'un yaratiimasinda cok kritiktir. Bu nedenle her
zaman, sektortin en cok aranan ve heyecanli yetenekleriyle calistigimiza emin oluyoruz.
Essential Looks, kuaforluk zanaatinin gercek bir platformunu kutlamak icin olaganustu bir olanak
saglar ve endustrimizi dolduran inanilmaz sanatgilara i1sik tutar, ayni zamanda toplulugumuza
imza sag stilleri arkasindaki sureci anlamada essiz bir icgoru saglar. Ve bu sefer de farkl degil: bir
araya getirilmis ve 6zenle secilmis bir grup YETENEKLI SANATCILARI ve YARATICI GUCLERI
sa¢ tutkusunda bir araya getirdik, ilham vermek ve egitmek icin ortak bir baghlk olusturduk.
Bizim gibi, onlar da gelisme istegiyle hareket ediyorlar. Birlikte.

#PARTNERSINCRAFT

TYLER JOHNSTON GRACE DALGLEISH LESLEY JENNISON
Cut & style Colour Colour
@tylerjohnstonhair @gracedalgleishx @lesleyjennison

HAIRDRESSER.
KUAFOR. 5



ESSENTIAL LOOKS

What fuels us?
Bizi ne besler?

We work to craft compelling ESSENTIAL LOOKS trend worlds which relate to key lifestyle
trends. We then collaborate with our Essential Looks Creators to define hair and fashion
directions for each of them. Every trend features one “STOP-AND-STARE" Catwalk look and
one “WANT-TO-WEAR” Salon look.
This season marks a continued exploration of the importance of energy and feeling. We
study key drivers influencing people to take action globally and what fuels them in an
ever-changing world.
We start by delving into mindful sustainability with INTENTION NOW, which injects typical
green energy with urban chic and grit. In contrast, ACID RIOT harnesses a raw fluidity, blurring
the lines of traditional identities. RE-ROOTED focuses more on those reinterpreting established
values and heritage in today’s language to empower their communities.

Temel yasam tarzi trendleriyle iliskili olan ESSENTIAL LOOKS trend dlinyalarini sekillendirmek
icin calisiyoruz. Ardindan, Essential Looks Yaraticilar ile isbirligi yaparak her biri icin sag ve
moda yonelimlerini belirliyoruz. Her trend, "STOP-AND-STARE" Catwalk gorunimu ve "WANT-
TO-WEAR" Salon gorinumuinden olugmaktadir.

Bu sezon, enerji ve hissin dnemini kesfetmeye devam ediyoruz. Surekli degisen

bir dunyada, dinya genelinde insanlari harekete geciren ve onlari besleyen onemli

etmenleri inceliyoruz.
Tipik yesil enerjiyi kentsel siklik ve cesaretle birlestiren INTENTION NOW ile bilingli
surdurulebilirligi derinlemesine inceleyerek basliyoruz. Buna karsilik, ACID RIOT, geleneksel
kimliklerin cizgilerini bulaniklastiran ham bir akigkanliktan yararlanir. RE-ROOTED,
topluluklarini gliclendirmek igin yerlesik degerleri ve mirasi bugtnun dilinde yeniden
yorumlayanlara daha fazla odaklanir.

INTENTION NOW
‘ACID RIOT
'RE-ROOTED

ESSENTIAL LOOKS is a trend-based educational tool which curates the latest movements in
hair and fashion. We start by defining three of the season’s key lifestyle trends. These trends
dictate everything that happens — from the catwalk to the high street, right down to how we

live and eat — and assembles everything from there.

ESSENTIAL LOOKS, sac ve moda dunyasindaki en son hareketleri derleyen trend odakli bir
egitim aracidir. Sezonun u¢ onemli yasam tarzi trendini belirleyerek basliyoruz. Bu trendler her
seyi yonlendirir - podyumdan sokak modasina, yasam tarzimizdan yeme icmeye kadar - ve
oradan her seyi bir araya getirir. 7




LERA

Intention

Now
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CATWALK

WILLOW

ACID
RIOT

CATWALK
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SAMIRA

JENEVA




MINDFUL

DUYARLI
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BE THE CHANGE
YOU WISH TO SEE.

INTENTION NOW documents the growing movement
towards self-fulfilment through conscious, mindful means.

GORMEK ISTEDIGIN DEGiSiM OL.

INTENTION NOW, bilingli ve duyarli yontemlerle kendini
gerceklestirme yolunda blyuyen hareketi

belgeliyor.
SUSTAINABLE CONSCIOUS ACCOUNTABLE
SURDURULEBILIR BILINCLI HESAPLI

URBAN
SEHIRLI

Intention

Now

CATWALK

SALON

CHANGE-SEEKER
DEGISIME ACIK
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INTENTION NOW - CATWALK

CUT STEP BY STEP
ADIM ADIM KESIM

B

® .

AFTER
SONRASI
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STYLING PRODUCTS USED

SESSION LABEL:
THE MOUSSE
THE DEFINER

KULLANILAN
SEKILLENDIRME URUNLERI
SESSION LABEL:

THE MOUSSE

THE DEFINER

BEFORE
ONCESI

CUT: TYLER JOHNSTON

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO
FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR
FIBRE CLINIX HYDRATE BOOSTER
FIBRE CLINIX VIBRANCY BOOSTER

KULLANILAN BAKIM URUNLERI

FIBRE CLINIX TRIBOND SAMPUAN

FIBRE CLINIX TRIBOND iNCE TELLI SAGLAR iCIN KUR
FIBRE CLINIX NEM BOOSTER

FIBRE CLINIX PARLAKLIK BOOSTER

LERA

COLOUR STEP BY STEP
ADIM ADIM RENKLENDIRME

[ i |
AFTER
SONRASI

COLOUR: LESLEY JENNISON

COLOURS USED
COLOUR 1
IGORA ZERO AMM 9-55 + 7-55 (2:1) + IGORA ROYAL OIL DEVELOPER 9% | 30 VOL. (1:1)

COLOUR 2
IGORA ZERO AMM 10-14 + IGORA ROYAL OIL DEVELOPER 9% | 30 VOL. (1:2)

COLOUR 3
IGORA VARIO BLOND PLUS + IGORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)

COLOUR 4 (TONING STEP APPLIED OFF CAMERA)
IGORA ZERO AMM 9-55 + IGORA VIBRANCE ACTIVATOR LOTION 1,9% | 6 VOL. (1:3)

KULLANILAN RENKLER
1. RENK
IGORA ZERO AMM 9-55 + 7-55 (2:1) + IGORA ROYAL OIL DEVELOPER 9% | 30 VOL. (1:1)

2. RENK
IGORA ZERO AMM 10-14 + IGORA ROYAL OIL DEVELOPER 9% | 30 VOL. (1:2)

3. RENK
IGORA VARIO BLOND PLUS + IGORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)

4. RENK (TONLAMA ADIMI KAMERA KAPALI UYGULANMISTIR)
IGORA ZERO AMM 9-55 + IGORA VIBRANCE ACTIVATOR LOTION 1,9% | 6 VOL. (1:3)

|ISIGORA

it
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INTENTION NOW - SALON

CUT STEP BY STEP
ADIM ADIM KESIM

BEFORE
ONCESI

HANNA

STYLING PRODUCTS USED

SESSION LABEL:
THE MOUSSE
THE TEXTURIZER

KULLANILAN
SEKILLENDIRME URUNLERI
SESSION LABEL:

THE MOUSSE

THE TEXTURIZER

il ok
#

AFTER
SONRASI
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CUT: TYLER JOHNSTON

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO
FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR
FIBRE CLINIX HYDRATE BOOSTER
FIBRE CLINIX VIBRANCY BOOSTER

KULLANILAN BAKIM URUNLERI

FIBRE CLINIX TRIBOND SAMPUAN

FIBRE CLINIX TRIBOND iNCE SAGLAR iGIN KUR
FIBRE CLINIX NEM BOOSTER

FIBRE CLINIX PARLAKLIK BOOSTER

COLOUR STEP BY STEP
ADIM ADIM RENKLENDIRME

SERVICE NAME: MUTED BRONZE
COLOURS USED

COLOUR 1
IGORA ZERO AMM 6-0 + 6-46 (1:2) + IGORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:1)

COLOUR 2
IGORA ZERO AMM 6-46 + 8-46 (1:2) + IGORA ROYAL DEVELOPER 9% | 30 VOL. (1:1)

COLOUR 3
IGORA VIBRANCE 5-57 + IGORA VIBRANCE ACTIVATOR LOTION 1,9% | 6 VOL. (1:1)

COLOUR 4
IGORA VIBRANCE 7-57 + 8-0 (3:1) + IGORA VIBRANCE ACTIVATOR LOTION 1,9% | 6 VOL. (1:1)

KULLANILAN RENKLER
1. RENK
IGORA ZERO AMM 6-0 + 6-46 (1:2) + IGORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:1)

2. RENK
IGORA ZERO AMM 6-46 + 8-46 (1:2) + IGORA ROYAL DEVELOPER 9% | 30 VOL. (1:1)

3. RENK
IGORA VIBRANCE 5-57 + IGORA VIBRANCE ACTIVATOR LOTION 1,9% | 6 VOL. (1:1)

4. RENK
IGORA VIBRANCE 7-57 + 8-0 (3:1) + IGORA VIBRANCE ACTIVATOR LOTION 1,9% | 6 VOL. (1:1)

| ==
AFTER
SONRASI

COLOUR: LESLEY JENNISON

15



RAW

HAM
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DO IT YOUR WAY.

ACID RIOT channels the fluid, inclusive, constantly
shifting world of today’s most overt trendsetters and
tastemakers.

KENDI YONTEMINLE YAP.

ACID RIOT, GUnumuzun en bariz trend ve zevk
onculerinin akici, kapsayici ve strekli degisen
dunyasini yonlendiriyor.

REVOLUTIONARY
DEVRIMCI

NON-CONFORMIST
YENILIKCi

SELF-MADE
KENDi EMEGIYLE

ACID
RIOT

CATWAL

FLUID
AKISKAN




ACID RIOT - CATWALK BEFORE

ONCESI

CUT STEP BY STEP COLOUR STEP BY STEP

ADIM ADIM KESIM | ADIM ADIM RENKLENDIRME
[ 2 A ]

WILLOW AFTER
SONRASI
CUT: NICK IRWIN COLOUR: GRACE DALGLEISH
CARE PRODUCTS USED COLOURS USED
FIBRE CLINIX TRIBOND SHAMPOO COLOUR 1
FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR IGORA VARIO BLOND PLUS + IGORA ROYAL OIL DEVELOPER
FIBRE CLINIX VIBRANCY BOOSTER 6% | 20 VOL. (1:2)
FIBRE CLINIX VOLUME BOOSTER COLOUR 2
IGORA VIBRANCE 9-12 + 7-42 (1:1) + IGORA VIBRANCE e
KULLANILAN BAKIM URUNLERI ACTIVATOR LOTION 1,9% | 6 VOL. (1:1) <
[
FIBRE CLINIX TRIBOND SAMPUAN COLOUR 3 0
»| '»  FIBRE CLINIX TRIBOND iNCE TELLI SACLAR IGIN KUR CHROMA ID YELLOW + BLUE + RED (30:10:0.5) 6] -
®| ™ FIBRE CLINIX PARLAKLIK BOOSTER COLOUR 4 Sy
. 5 | FIBRE CLINIX HACIM BOOSTER CHROMA ID YELLOW + PINK (3:1) s |
AFTER KULLANILAN RENKLER
SONRASI 1. RENK
IGORA VARIO BLOND PLUS + IGORA ROYAL OIL
DEVELOPER 6% | 20 VOL. (1:2)
2. RENK
IGORA VIBRANCE 9-12 + 7-42 (1:1) + IGORA VIBRANCE
ACTIVATOR LOTION 1,9% | 6 VOL. (1:1)
3. RENK
CHROMA ID YELLOW + BLUE + RED (30:10:0.5)
4. RENK
18

CHROMA ID YELLOW + PINK (3:1)



ACID RIOT - CATWALK BEFORE

ONCESI

STYLING STEP BY STEP
ADIM ADIM SEKILLENDIRME

- |
WILLOW

STYLING: NICK IRWIN

STYLING PRODUCTS USED

SESSION LABEL:
THE COAT
THE MIRACLE

KULLANILAN SEKILLENDIRME URUNLERI

- SESSION LABEL:
THE COAT
THE MIRACLE
— -~

20



ACID RIOT - SALON

CUT STEP BY STEP
ADIM ADIM KESIM

B 1 ‘

AFTER
SONRASI
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BEFORE
ONCESI

CUT: NICK IRWIN

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO
FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR
FIBRE CLINIX HYDRATE BOOSTER
FIBRE CLINIX VIBRANCY BOOSTER

KULLANILAN BAKIM URUNLERI

FIBRE CLINIX TRIBOND SAMPUAN

FIBRE CLINIX TRIBOND INCE TELLI SAGLAR iCIN KUR
FIBRE CLINIX NEM BOOSTER

FIBRE CLINIX PARLAKLIK BOOSTER

JENEVA

PRE-LIGHTENED
ON ACMA iSLEMi YAPILMIS

COLOUR STEP BY STEP
ADIM ADIM
RENKLENDIRME

SERVICE NAME: ACID RINSE
COLOURS USED

PRE-LIGHTENER
COLOUR 1: IGORA VARIO BLOND SUPER PLUS + IGORA ROYAL OIL
DEVELOPER 6%| 20 VOL. (1:2)

COLOUR 2: IGORA VARIO BLOND SUPER PLUS + IGORA ROYAL OIL
DEVELOPER 6%| 20 VOL (1:2)

TONERS

COLOUR 3: CHROMA ID PINK + CLEAR (1:1)

COLOUR 4: CHROMA ID CLEAR + PINK + OFF BLACK (30:10:1)

COLOUR 5: IGORA VIBRANCE 9.5-1 + 9.5-98 (1:1) + IGORA VIBRANCE
ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

KULLANILAN RENKLER

ACMA ONCESI
1. RENK: IGORA VARIO BLOND SUPER PLUS + IGORA ROYAL OIL
DEVELOPER 6%| 20 VOL. (1:2)

2. RENK: IGORA VARIO BLOND SUPER PLUS + IGORA ROYAL OIL
DEVELOPER 6%| 20 VOL (1:2)

TONLAMALAR
3. RENK: CHROMA ID PINK + CLEAR (1:1)

4. RENK: CHROMA ID CLEAR + PINK + OFF BLACK (30:10:1)

5. RENK: IGORA VIBRANCE 9.5-1 + 9.5-98 (1:1) + IGORA VIBRANCE
ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR: GRACE DALGLEISH

ke
THH

AFTER
SONRASI
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ACID RIOT - SALON BEFORE

STYLING STEP BY STEP

!

[ 1

JENEVA

STYLING: NICK IRWIN

STYLING PRODUCTS USED
SESSION LABEL:

THE JELLY

THE FLEXIBLE

AFTER

24




COMPARISON KILLS PERSONALITY.

RE-ROOTED is centred on the concept of telling personal stories.

It explores those who let the stories of yesterday help shape,

inform and define the stories of today; who revive their roots through
personal reinterpretation.

KIYAS KISILIGI OLDURUR.
RE-ROOTED, kisisel hikayeleri anlatma konseptine odaklanir.
Koklerini, tekrar yorumlama yoluyla canlandiran; dindn hikayelerinin

bugunun hikayelerini sekillendirmesine, bilgilendirmesine ve
tanimlamasina izin verenleri arastiriyor.

PERSONALITY EMPOWERMENT AWARENESS STRENGTH

KiSiLiK
26

GUCLENDIRME FARKINDALIK

GUC

COMMUNITY
TOPLULUK

ADVOCACY
SAVUNUCULUK




CUT STEP BY STEP

RE-ROOTED - CATWALK

ADIM ADIM KESIM

B

AFTER
SONRASI

28

BEFORE
ONCESI

=

SAMIRA

COLOUR STEP BY STEP

ADIM ADIM RENKLENDIRME

& |

STYLING PRODUCTS USED
SESSION LABEL:

THE SALT

THE TEXTURIZER

KULLANILAN
SEKILLENDIRME URUNLERI
SESSION LABEL:

THE SALT

THE TEXTURIZER

CUT: TYLER JOHNSTON

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR
FIBRE CLINIX TAME BOOSTER

FIBRE CLINIX HYDRATE BOOSTER

KULLANILAN BAKIM URUNLERI

FIBRE CLINIX TRIBOND SAMPUAN

FIBRE CLINIX TRIBOND KALIN TELLI SAGLAR iCiN KUR
FIBRE CLINIX YATISTIRMA BOOSTER

FIBRE CLINIX NEM BOOSTER

COLOURS USED

COLOUR 1
IGORA ROYAL 6-68 + 0-99 (4:1) + IGORA ROYAL OIL DEVELOPER 3% | 10 VOL. (1:1)

COLOUR 2
IGORA ROYAL 6-68 + 9-98 (4:1) + IGORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:1)

COLOUR 3
IGORA ROYAL 6-88 + PASTELFIER (4:1) + IGORA ROYAL OIL DEVELOPER 9% | 30 VOL. (1:1)

KULLANILAN RENKLER

1. RENK
IGORA ROYAL 6-68 + 0-99 (4:1) + IGORA ROYAL OIL DEVELOPER 3% | 10 VOL. (1:1)
2. RENK
IGORA ROYAL 6-68 + 9-98 (4:1) 4+ IGORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:1)
3. RENK

IGORA ROYAL 6-88 + PASTELFIER (4:1) + IGORA ROYAL OIL DEVELOPER 9% | 30 VOL. (1:1)

COLOUR: LESLEY JENNISON

| &

AFTER
SONRASI
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RE-ROOTED - CATWALK BEFORE

ONCESI

CUT STEP BY STEP
ADIM ADIM KESIM

COLOUR STEP BY STEP
ADIM ADIM RENKLENDIRME

SARAH AFTER
SONRASI

CUT: CHRISTOS MICHAILIDIS SERVICE NAME: FOILAYAGE MELT COLOUR: ASHLEE NORMAN
STYLING PRODUCTS USED  CARE PRODUCTS USED COLOURS USED
SESSION LABEL: FIBRE CLINIX TRIBOND SHAMPOO COLOUR 1: BLONDME PREMIUM LIGHTENER 9+ + PREMIUM DEVELOPER 2%
THE MOUSSE FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR | 7VOL. (1:1.5)
THE TEXTURIZER FIBRE CLINIX FORTIFY BOOSTER COLOUR 2: BLONDME PREMIUM LIGHTENER 9+ + PREMIUM DEVELOPER 6%
FIBRE CLINIX HYDRATE BOOSTER | 20 VOL. (1:1.5) .
KULLANILAN - - COLOUR 3: TBH - TRUE BEAUTIFUL HONEST 5-06 + 6-19 (1:1) + IGORA | b8 :
SEKILLENDIRME URUNLERI  KULLANILAN BAKIM URUNLERI VIBRANCE ACTIVATOR LOTION 1,9% | 6 VOL. + TBH TONE SOFTENER (1:1:1) E wh] [
SESSION LABEL: FIBRE CLINIX TRIBOND SAMPUAN COLOUR 4: TBH - TRUE BEAUTIFUL HONEST 6-06 +7-16 (1:1) + IGORA ek
»|  THE MOUSSE FIBRE CLINIX TRIBOND KALIN TELLI SACLAR iGIN KUR VIBRANCE ACTIVATOR LOTION 1,9% | 6 VOL. (1:2) ;
3 . . 3 e il
= THETEXTURIZER FIBRE CLINIX GUGLENDIRME BOOSTER COLOUR 5: TBH - TRUE BEAUTIFUL HONEST 9-49 + 8-19 (2:1) + IGORA 3
= FIBRE CLINIX NEM BOOSTER VIBRANCE ACTIVATOR LOTION 4% | 13 VOL. ( 1:2)
AFTER KULLANILAN RENKLER
SONRASI 1. RENK: BLONDME PREMIUM LIGHTENER 9+ + PREMIUM DEVELOPER 2% |
7VOL. (1:1.5)
2. RENK: BLONDME PREMIUM LIGHTENER 9+ + PREMIUM DEVELOPER 6% |
20 VOL. (1:1.5)

3. RENK: TBH - TRUE BEAUTIFUL HONEST 5-06 + 6-19 (1:1) + IGORA
VIBRANCE ACTIVATOR LOTION 1,9% | 6 VOL. + TBH TONE SOFTENER (1:1:1)

4. RENK: TBH - TRUE BEAUTIFUL HONEST 6-06 +7-16 (1:1) + IGORA
VIBRANCE ACTIVATOR LOTION 1,9% | 6 VOL. (1:2)

5. RENK: TBH - TRUE BEAUTIFUL HONEST 9-49 + 8-19 (2:1) + IGORA
30 VIBRANCE ACTIVATOR LOTION 4% | 13 VOL. ( 1:2)



#essentiallooks
#schwarzkopfpro
#togetherapassionforhair
#partnersincraft

www.schwarzkopfpro.com




