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Schwarzkopf Professional is all
about community. It's what drives us, inspires us, allows us to evolve as creatives
and, in turn, push culture, style and hair forward in every way that we can. That’s
why in this issue of Essential Looks 1:2024 we’re putting community centre stage,
taking stock of the years that we can now put behind us, those characterised by
separation and isolation, and defining the tribes that bring our personalities to the
surface. These are the pockets of the world that give us that sense of belonging
and connection, whether that be through demanding social change, embracing the
next stages of the digital age or sharing your hopes and aspirations for the future.
Together, a passion for hair
is the channel we use for crafting new ways of thinking, bringing our ideas to life
and encouraging our imaginations to flourish.

SIMON ELLIS
y International Creative Director

__ Schwarzkopf Professional
/—”/b‘“"" @thesimonellis

H Schwarzkopf Professional (et kal avamvéel yla tnv Kowotnta. Eival auth
TTOU JaC KIVNTOTTOLEL, pag epmvéEl, pag emrTpémnel va eEeAlOOOPAOTE WG dNUIOUPYIKES
TTPOOWTTIKOTNTES WOTE, YE TN OElPd pag, va TPodyoupEe TNV KouAtolpa, To OTUA Kal
TNV KOUUWTIKA pE 6Aoug Toug Tpdrouc mou prmopoupe. Etot, oto telxog 1:2024
Tou Essential Looks Bétoupe TNV KOWVOTNTA OTO ETTIKEVTPO ATTOTIHWVTAG Ta XPOVLa
TTOU aTroteAoUV TTAEov TTapeABOV, auTd TTOU XapaKtnpeiotnkav amd amoxwplopd Kat
ammopovwor), Kat TPoadlopidoupe TIC TACELC TTOU avadelKvUouV TNV TTPOOWTTIKOTNTA
pac. Mpdkettatl yia pikpoypapiec tou K6GUOU TTouU pag dnpioupyolv auth tTnv
aiobnon tou avAkelv Kal TG ouvoeonc, €ite auth TTPAYHATOVETAL HEOW TNC
amaitnong yia Kowwvikh aAAayr kat tng Bepprc ummodoxfC Twv ETEPXOPEVWV
otadinv TS YNPAKAC ETTOXAC ITE HEOW TNC EKPUOTHPEUONC TwV EATTIOWV KAl TwV
TTPOCOOKIWV 0acg yla to péAov. Madi, a&lomoloUpe 1o méBoc pag via ta HaAAG we
6iodo yia Vv e€epelivnon vEwv TPOTTWV OKEWYNC, UAOTTOINONC WBEWV KAl avATTTUENG
TWV (pAVIAoLOOEWV Jac.
SIMON ELLIS
International Creative Director

Schwarzkopf Professional
@thesimonellis

Discover more exclusive Meploobtepa yia ta
essential looks content online Essential Looks online.

Your personal access code O mpoowTTkOC KWOLKOC oac.
r r

1 1

J

L L
essentiallooks.com essentiallooks.com



MICK 1R/ g?/
Cit &€ sbile our
@ wickarvsimlgur @ j/j/_ Aa/rp"/
RAFI CHEMG
Cit & sble
@m/@l\@j

L£$L€)/)EA/A//SOA/
Coémf )
@/@Sé}j eﬁh/;&h

At the heart of Essential Looks is our love of artisanal creation and individual expression. So once
again we have called upon some of the most respected and celebrated names in the industry to bring
their unique, unbounded imaginations to the pages that you hold in your hands. Whether they have
years of experience in colouring or are lead stylists, they all share the same charge to create, innovate
and evolve. No matter where they cut their teeth, they are united by a vision of fervent creativity and

an unwavering passion for hair, Essential Looks brings together and spotlighting the minds pushing
the boundaries of what can be, and what will be, created. Together.

MAGGIE HANCOCK

Colour
BRENDNETTA

@majj/éml\
- ASHLEY
T Colbry ot & st



ESSENTIAL LOOKS is both a trend-defining and a trend-setting magazine. Each
issue, we work to pinpoint the ripples within culture that are changing the direction
that society and style are heading. For 01:2024 we explore this brave new world
we've reemerged into, how we’'ve moulded it and how we’re navigating it. Whether
we fill ourselves with hope and aspiration to keep our heads up, or we take the
initiative to be the change that we want to see in the world, or we find solace in the
new digital revolution, from the catwalk to the high street, these are the trends that
are sculpting the near

Ta ESSENTIAL LOOKS eival éva meplodikod mmou kaBopilel kal edpalwvel TG TAoELC.
2TOX0C pag o€ kABe telxog eival va avadeifoupe tnv katelBuvon mpog TNV orroia
KlvoUvTal n Kowvwvia Kal to otuA. 210 Telxo¢ autd e€epeuvolpe autdv Tov Baupaoto
VEO KOOPO, KABWC Kal Tov TPOTIO PE TOV OTToioV TOV EXOUHE SIAPOPPOOEL KAl
mopeubpaote. Eite Aettoupyolpe pe yvopova tnv eAida & tn ¢rhodoia pag eite
ammo@acidoupe va yivoupe n aAAayr ou 6éAoupe va doupe eite Bpiokoupe Tapnyopld
otnVv véa Yynoelakr emavaotaon. Autécg ivat ot TAOELC TTOU SLAapoPPOVOUV TO £yYUC
HEAAOV.

The Optimists 10

accentuate the bright and colourful beauty of the everyday,
bringing perfection and imperfection into harmonious, casual
but kempt, get-up-and-go styles.

avadelkviouv TN PwTELV KAl TTOAUXpwHN OpoPPLa Tou KaBnueptvod,
ouvduddovtag TV TEAEIOTNTA Kal TNV ATEAELO OE APUOVIKA, casual aAAG
empeAnpéva otuA mou dev amattolv oAU xpovo.

New Realities 18

are electrified through visceral dyes and colours, taking the realms
and pixels from our screens and weaving them into galactic cuts
and wavelengths of violets, pinks and reds.

nAektpidovtal péoa amd xpopata mou Eumvolv ta o Babid évotikta,
maipvovtag tnv mpaypatikotnta kat Ta pixel twv 0Bovav pag Kal
LETOUOLOVOVTAC Ta o€ uttepyaAalaka koupépata kat BloAeti, pol Kal
KOKKIVEG ATTOXPMOEILC.

Daring Crowd 24

ramps up what'’s possible, leading change for all by exploring individuality,
with statement cuts, mould-breaking silhouettes
and game-changing colours.

dleuplvouv ta 6pla Tou EPIKTOU, avolyovtac tov Opouo yia TNV aAayn yla
OAouc péow tne e€epelivnong g atoptkoTNTag pe statement koupépata,
QVTIOUPBATIKESG YPAUPEG KAl QVATPEMTIKA XpOHaATa.
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PRESENT LOVING

MAPONTEZ TPYODEPOI
The Optimists are the people who live life to the 2l
fullest. Thriving on freedom and making the best
of whatever it throws at them, their actions are

characterised by rebirth, venturing back out into
the world and cherishing human interaction.

The Optimists: autoi mou Couv tn {wf] TouC OTO
érmakpov. MeyaloupyoUv Otav givat eAelBepol Kal
aflomololv 0,tL pépvel n Lwh, eV ot TTPAEELS Toug
xapaktnpidovtal amd did6eon avayévvnong, TOAUN

e€WOTPEPELAC KAl eKTipnon yia tnv avBpwtiivny aAAnAetidpaon.

optimists

HOPEFUL FREE
AIZIOAOZOI EAEYOEPOI

The Optimists are the big believers in our societies,
working tirelessly to bring about positive change and
nurture meaningful relationships in our worlds. There is
no defining feature of an Optimist — it is a way of being,
a state of mind.

-
i
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The Optimists:autol mou peofelouv ta peydAa 1denmdn
OTIC KOWVWVieC pag, mpoomabnviag adldkora va pEPouV
KOWVWVLKI aAAayf Kal va dnploupynoouV OUCLAOTIKES
oxéoelg. Aev uttapxel Kupilapxo yvopopa. MNMpodkeltal yia

€vav TPOTIO CWAG, EVAV TPOTIO OKEWNC. CREATIVE CONNECTION AFFINITY COMMUNITY
AHMIOYPTIKOI SYNAESH SYMTNOIA KOINOTHTA

10 11



the optimists salon
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CUT STEP BY STEP

KOYPEMA STEP BY STEP

STYLING PRODUCTS USED

OSiS:

GRIP - EXTRA STRONG MOUSSE
ELASTIC - MEDIUM HOLD HAIRSPRAY
SPARKLER - SHINE SPRAY

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR COURSE HAIR
FIBRE CLINIX TAME BOOSTER

FIBRE CLINIX HYDRATE BOOSTER

BEFORE
MNPIN

CUT: BRENDNETTA ASHLEY

MPOIONTA STYLING

0SiS:

GRIP - EXTRA STRONG MOUSSE
ELASTIC - MEDIUM HOLD HAIRSPRAY
SPARKLER - SHINE SPRAY

MPOIONTA MEPIMOIHZHE

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT 1A XONAPA MAAAIA
FIBRE CLINIX TAME BOOSTER

FIBRE CLINIX HYDRATE BOOSTER

AFTER
META

COLOUR STEP BY STEP
XPQMA STEP BY STEP

SERVICE NAME: LIVED-IN BLONDE

COLOURS USED

COLOUR 1:
IGORA VARIO BLOND PLUS +
IGORA ROYAL OIL DEVELOPER 3% | 10 VOL. (2:1)

COLOUR 2:
IGORA VIBRANCE 6-68 + 6-0 (1:1) +
IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR 3:
IGORA VIBRANCE 8-46 +
IGORA VIBRANCE ACTIVATOR GEL 1.9% | 6 VOL. (1:1)

COLOUR 4:
IGORA VIBRANCE 9-65 +
IGORA VIBRANCE ACTIVATOR GEL 1.9% | 6 VOL. (1:1)

COLOUR: BRENDNETTA ASHLEY

XPQMATA MOY XPHZIMOIMOIHOHKAN

XPQMA 1:
IGORA VARIO BLOND PLUS +
IGORA ROYAL OIL DEVELOPER 3% | 10 VOL. (2:1)

XPQMA 2:
IGORA VIBRANCE 6-68 + 6-0 (1:1) +
IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

XPQMA 3:
IGORA VIBRANCE 8-46 +
IGORA VIBRANCE ACTIVATOR GEL 1.9% | 6 VOL. (1:1)

XPQMA 4:
IGORA VIBRANCE 9-65 +
IGORA VIBRANCE ACTIVATOR GEL 1.9% | 6 VOL. (1:1)

AFTER
META

13



HOW TOA/MZM

Leaf through the celebrity pages or take
a stroll through the streets and you'll see:
colour that’s lived-in and carefree has

become the global trend everyone’s asking

for. And with LIVED-IN BLONDE, more of
us than ever are seeing colour differently.

Lived-In Blonde is a high-impact, low-
maintenance look that holds all the way
to your next appointment. Building on
the natural base colour, it's the perfect
choice for those taking a first step into a
world of colour, lifting mid-lengths and
ends while keeping depth at the roots.

And with bespoke techniques you can
tailor to every client, blonde is now
everyone’s colour.

BLONDE #

TeuAiiote Ta mePLOdIKA A KAvTE pLa
BOATa otoucg dpdpoug TN MOANG Kat Ba Tto
deite mavtoU: xpwua mou deixvel pUOLIKO
KAl avéPENo Kal Exel avadexBei otnv
nmaykoopla tédon mou 6Aol armodntouv.
Xapn oto LIVED-IN BLONDE, 6Ao Kkal
meploootePOL amd ePAc PAETTOUV TO XPWHA
OlaPOPETIKA.

To Lived-In Blonde eival éva duvato look kat xapnAég amattioelg ouvtipnong. H davikn emioyn yia 6oouc KAvouv Ta mpaTd
BAuata oto xpwpa, avoiyoviag PNk Kat dkpec Kpatdviag Badog otig pideg.

Me e€ATOUIKEUPEVEC TEXVIKEG, UTIOPEITE Va TIPOOAPHOCTE TE OTIC avayKeg OAwV Twv TTEAATOV, avadeikviovtag to aveod oe éva

xpopa yla 6Aouc.

14

LIVED-IN BLONDE: a customised hair
colour that builds on the natural base,
brightening mid-lengths and ends while
retaining depth and dimension at the
roots. The result? A natural-looking,
blended blonde that's suitable for

every skin tone, keeps the integrity of the
hair — and looks good right up until the
next appointment.

LIVED-IN BLONDE: éva mmpooappootpo
look Tdvw otn puotkf Bdon, pe Eavolypa
0€ PAKN KAl GKPEC Kal Tautoxpovn
dlatApnon tou BdBouc. To amotéAeopa;
Dduoiko, avapelkto €avBo mou talpladlel
o€ OAoug Touc Tovouc emideppidac Kat
dlatnpei TNV akepaldtnta tNg TPiXag -
OHOPPO PEXPL TO ETTOHEVO pavTeRoU.

¥y
1‘.{' 74

LS

]ADGR'F ¢
': 2OoWBOYS
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"Once we understand the how and
why behind ‘lived-in blondes’,

we then know how our clients

can maintain these styles. When
you've got to grips with the core
of lived-in blonde, you can create.
endless effortless looks.”

BRENDNETTA ASHLEY

«MOAIC KOTaVOrOoUpE TO TIWC

oL TIEAGTEG pag prmopolv va To

e Ta Baolka otoixeia tou, Ba
dnutoupyeite aBiaota looks. »

BRENDNETTA ASHLEY

kal To ylati mlow amo to Lived-In
Blonde look 6a avtiAn@Bolpe g

dlatnpnoouv. MoAlg e€olkelwbeite

The Optimists as a trend is built upon a self-care approach
to life that stretches beyond the personal and out across the

Ot The Optimists wg taon mpeoBelouv pla TPOCEyyLon TNG
{wNC TTOU €XEL OTOV TTUPAVA TNG TNV autoppovTida kat n
oroia ekteivetal mépav Tou aTopikoU og 6Aov Tov TTAavitn. H

planet as a whole. The Optimists’ carefree attitude is echoed in ¢¢yvolaotn otdon (wic twv The Optimists avtavakAdtal oto

IGORA VIBRANCE...

the soft-stated, tribe-defining Lived-In Blonde look.

Offers wider service
opportunities for all hair
types.

Has additional natural and
pastel shades to cater for
more style preferences.
For conscious consumers
with sustainable, recycled
packaging with full
recyclability.

Maintains the same
trusted performance

with the iconic formula

to provide more shine,
more care and better hair
strength.

Ao Lived-In Blonde look mou eival ofjpa katatebév touc.

BEFORE
MPIN

\\.

IGORA VIBRANCE is the ideal choice for a seamless,
effortless Lived-In Blonde, thanks to a variety of shades
ranging from the natural, dark tones to vibrant fashion
ones. Plus the integrated FibreBond Technology helps stop
hair breaking, leaving you with healthy-looking, head-
turning results.

IGORA VIBRANCE...

H IGORA VIBRANCE eival 1davikr yla tn énuioupyia evog
— Mpoopépe mepoodtepeg  ABlaotou Lived-In Blonde, xGpn otnv MoLKIAIG aTIOXPROEWY,
EUKALPIEC UTTNPETIOV amé puoLkoUg, oKoUPoug TOVOUG HEXPL HOVTEPVOUG. H
yta GAOUC TOUC TUTTOUC TexvoAoyia FibreBond mpocotatetel amé 1o omdéotpo tng
HAMLOV. Tpixag apnvovtag ta HaAALG EVIUTIWOLAKE UYL,

— [ephapPavel
TIEPIOOOTEPES (PUOLKEC Kal
TIAOTEA ATTOXPWOELS YId TNV
(KQVOTTOiNGN TIEPLO0OTEPWV
TTPOTIUACEWV o€ eTTimedo
OTUA.

— Aneublvetal oe
euouveibntoug
KATAVaAWTEG, KaB®G Ta
TTPOIdVTa TTEPLEXOVTAL O
OLKOAOYIKEG OUOKEUAGIEQ
anod avakuKAwpEVa UAIKA
TToU €xouv oxedlaotel
(OoTe va eival ANPeg
AVAKUKADOLLIES.

— Awatnpei v Bla afomotn
amnédoon xapn otnv
eUPANpaTikfg olvBeon Twv
TTPOIOVTWY TTPOCPEPOVTAC
TieploodTeEPn Adpyn,
TIEPLOOGTEPN TIEPLTTOINCN
Kal evioxuon ¢ avtoxng
TWV HAAALDV. 17
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DAZED UNUSUAL
OONO AZYNHOIZTO
‘8" DIGITISED TUNED-IN —
B WHOIOMOIHMENO  XYNTONIZMENO -- -

. M
‘m\-i

WONDER UNCHARTED :f' -
OAYMAZTO AXAPTOrPA®HTO S

Navigating our New Realities are the people who embrace the modern world as quickly
as it changes. They are passionate about pushing the boundaries and limits of the
physical, bringing elements of make-believe and digital realms into what they wear,
what they say and how they think. Whether it’s through developments in technology or
questioning the balance of human vs machine, the inhabitants of our New Realities are
smart and solipsistic, and live in the space between reality and fiction: the phygital.

270 TIpovL twv New Realities Bpiokovtal dvBpwriot mou cupBadidouv pe TiIc aAAayég

mou oupBaivouv otov olyxpovo k6opo. Taooovtal pe mabog umép tne dielpuvong

TWV TTEPLOPIOPMV Kal TwWV Opiwv Tou PUOIKoU KOOUOU, UIOBETMOVTAG oTolXela evog
(pavtaolakoU Kal YnplakoU KOOPOU 0 auTd TTou Ppopdve, autd TTou AEVE Kal autd

mou oképTovtal. Eite mpokertal yia e€eAi€elc otov Topéa g tEXvoAoyiag eite yia
apPLoBrATNON TS LooPPEOTTNHEVNGS 0xEaNG PETAEU avBpOTWV Kal UNXavay, ol TIPECREUTEC
Twv New Realities eival £€umvol Kal EYwWKEVTPIKOL Kal KivoUvTal ota opla petalu
TPAYHATIKOTNTAC Kal (pavtaociag, otov emovopalopevo «phygital» koapo.

PIXELATED AVATARISED
PIXELS AVATARS




new realities

salon
CUT STEP BY STEP

KOYPEMA STEP BY STEP

BEFORE
MPIN

-
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CUT: RAFI CHENG

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX VIBRANCY BOOSTER

20

AFTER

META

MPOIONTA MEPIMOIHZHE

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT 1A AEMTA MAAMIA
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX VIBRANCY BOOSTER

COLOUR STEP BY STEP
XPQMA STEP BY STEP

SERVICE NAME: COLOR PLAY

COLOURS USED

COLOUR 1:
BLONDME PREMIUM LIGHTENER 9+ +
BLONDME PREMIUM DEVELOPER 2% | 7 VOL. (1:2)

COLOUR 2:
IGORA VIBRANCE 5-1 + 5-16 (1:1) +
IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR 3:
CHROMA ID 9.5-4 + RED (5:1)

COLOUR 4:
CHROMA ID 9.5-4 + PINK + 6-88 (7:2:1)

COLOUR: GIGI AFTER
META

XPQMATA MOY XPHZIMOIMOIHOHKAN
XPQMA 1:

BLONDME PREMIUM LIGHTENER 9+ +
BLONDME PREMIUM DEVELOPER 2% | 7 VOL. (1:2)

XPQMA 2:
IGORA VIBRANCE 5-1 + 5-16 (1:1) +
IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

XPOQMA 3:
CHROMA ID 9.5-4 + RED (5:1)

XPQMA 4:
CHROMAID 9.5-4 + PINK + 6-88 (7:2:1)

21



salon
PERSONALISATION STEP BY STEP
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new rea

CUT: RAFI CHENG

STYLING PRODUCTS USED

SESSION LABEL:

THE THICKENER
THE COAT

22



PIONEERS
CERTAIN
G — FEARLESS
' UNBROKEN
| RISK TAKER
UNWAVERING

SELF ASSURED

In this brave new world, we have to be the change .

that we want to see. Bringing about the new B CHANGE

trends and styles that encapsulate the beating :

hearts of the subcultures that are pushing society 3 \ COURAGEOUS
forward are the Daring Crowd. For us, culture is -

there to be shaped.




DARING CROW D

CUT STEP BY STEP
KOYPEMA STEP BY STEP

BEFORE
MNPIN
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CUT: NICK IRWIN

STYLING PRODUCTS USED
SESSION LABEL:

THE MIRACLE

THE COAT

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR
FIBRE CLINIX VIBRANCY BOOSTER

FIBRE CLINIX VOLUME BOOSTER

AFTER
META

salon

MPOIONTA STYLING MOY XPHZIMOTOIHOHKAN
SESSION LABEL:

THE MIRACLE

THE COAT

MPOIONTA MEPIMOIHZHE

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT 1A AEMTA MAAAIA
FIBRE CLINIX VIBRANCY BOOSTER

FIBRE CLINIX VOLUME BOOSTER

COLOUR STEP BY STEP
XPQMA STEP BY STEP

SERVICE NAME: COLOR MELT

COLOURS USED

COLOUR1:

BLONDME PREMIUM LIGHTENER 9 + +

BLONDME PREMIUM DEVELOPER 2% | 7 VOL. (1:2)

COLOUR 2:
IGORA ROYAL 5-65 + 6-5 (5:3) + IGORA ROYAL OIL DEVELOPER 3% | 10 VOL. (1:1)

COLOUR3:
IGORA VIBRANCE 6-46 + IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR4 :
IGORA VIBRANCE 5-16 + IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR5:
IGORA VIBRANCE 7-65 + IGORA VIBRANCE ACTIVATOR GEL 1.9% | 6 VOL. (1:1)

COLOUR: MAGGIE HANCOCK AFTER
META
XPQMATA MOY XPHZIMOIMOIHOHKAN
XPOMA 1 :

BLONDME PREMIUM LIGHTENER 9 + +
BLONDME PREMIUM DEVELOPER 2% | 7 VOL. (1:2)

XPQMA 2 :
IGORA ROYAL 5-65 + 6-5 (5:3) + IGORA ROYAL OIL DEVELOPER 3% | 10 VOL. (1:1)

XPQMA 3 :
IGORA VIBRANCE 6-46 + IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

XPOMA 4 :
IGORA VIBRANCE 5-16 + IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

XPQMA5 :
IGORA VIBRANCE 7-65 + IGORA VIBRANCE ACTIVATOR GEL 1.9% | 6 VOL. (1:1)
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START YOUR
UNIQUE EDUCATION JOURNEY

AS YOUR #PARTNERSINCRAFT,
WE ARE COMMITTED TO GROWTH.

sEEKINRZTE TO AlKO
2A2 EKMAIAEYTIKO TAZIAI

Eipaote oL cuvepydteg oag otn dnpoupyia
Kal deopeuopaote yla tnv avamtuén oag

Katavoolpe mwe kéBe KoppwtAg akohoubel to dikd Tou

We understand that every hairdresser is on their
own unique path — and wherever you want yours povotdti- Kal 6TTolo KL av eival To 8ik6 oag- eipaote €6M va
to lead — we're here to walk every step with you oag odnynooupe BApa- BrApa otn Sikh oag maykodoplac KAGong

with our world-class education. ekmaideuon.

Discover the ASK Education blended learning AvakaAlyte tnv epmelpia ouvbuaoTIKAG HEBNoNG g

experience, which combines physical and ASK Education, mou cuvduadel dia {Oong Kat ynelakn

digital trainings. ekmaideuon.

ENRICH YOUR SKILLS IN THE WAY THAT SUITS
YOU AND YOUR CRAFT BEST AND BECOME THE
HAIRDRESSER YOU WANT TO BE TOMORROW.

EMMNAOYTIZTE TIZ IKANOTHTEZ ZAz ME TPOIO
MOY TAIPIAZEI 2E ZAZ KAl THN TEXNH ZAZz KAI
MINETE AYPIO O KOMMQTHZ MNMOY ©OEAETE NA
EIZTE.

A&lomolfjote to ASK Education Seminar Programme tou 2024,

ASK EDUGCATION
SEMINAR PROGRAMME 2024

ASK EDUCATION
SEMINAR PROGRAMME 2024

Use our ASK Education Seminar Programme for 2024
to access all areas of hairdressing and enjoy
best-in-class education for every topic and level
of expertise — both online and in-person.

Speak to your local Schwarzkopf Professional
representative for details on the latest seminar
offerings and workshops in your area and join the progressive
learning path of ASK Education.

amoktiote mpooPBacn oe OAa Ta mMedia TG KOPPWTIKAG Kal
amoAalote TNV KaAUTEPN eKTAideuon yia kabe BEpa Kat
enimedo epmelpiac— e€ioou online kat dia Jwong.

Zudntnote pe 1o X0pPBoudo MwAnoewv tng Schwarzkopf
Professional Ti¢ Aemmtopépeleg yia TIC eMAOYEC oepvapinv Kal
€€ao@aliote Tn CUPPETOXN 0ag OTNV TTPOOOEUTIKI padnolakh

dladpopn péow tg ASK Education.

LEARN AT YOUR OWN PACE
ON THE ASIK E-AGADEMN

MAOHZH ME TO AIKO 2Az
PYOMO ZTHN ASK E-ACADEMY

From product knowledge to colour theory,
upskill yourself with interactive courses and
expert-led trainings to become the colourist

you want to be. Available 24/7 online.

COLOUR CIRCLE

Dewp deve inio Bhe colour cieche!

Scan QR code
to register / log in

Op 3310
WHAT IS INCLUDED EI -

Soph @R todR code
{oaregighephfogidndo

Am6 TNV mPOIOVTIKA yvoon éwc tn Bewpla
Xpopatog, avaBabuiote TIC YVOOEIS 604G PE
Ta 81adpaoTikd pabnuata Kat Tig eKmatdeloelg
amo6 e1dikolc. Mvete o colourist mou BéAeTe
va elote. AlaBowun online 24/7.

= 5 Minubes of traning
« Walch arywhese, anylime on amy device

29
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#essentiallooks
#schwarzkopfpro
#togetherapassionforhair
#partnersincraft

www.schwarzkopfpro.com



