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GROW TOGETHER

Vitejte na strdankdch Essential Looks 2022 — 02.
Soucasné globdlni klima je narocné a nase
odvétvi se takeé ocitlo na pokraji zmén. Vsude
se zpochybiiuji zavedené normy a neni pochyb
o tom, Ze sméfujeme k jinym zitikdm. Proto
je nyni vice nez kdy jindy dlezité, abychom
se jako komunita spojili ‘a postavili se témto
vyzvam. Musime pfijmout zménu a snazit

se vyvijet. Pripojte se k nam, Schwarzkopf
Professional - svému partnerovi ‘v oblasti
femesel, spolecnosti ‘a pracujte na lepsi
budoucnosti, ‘kterd oceni vas a vas potencidl.
Zavedeny zpisob prace se sice méni, ale

my jsme lépe nez kdykoli predtim vybaveni

k tomu, abychom spolecné rostli. Laska k
femeslu nds nejen spojuje, ale také Zene
vpied k této svétlejsi budoucnosti. Nase
femeslInd zrucnost a vasen nas budou vidy
provdzet. Jako odbornici na stfih, koloristé a
kadeinici neprodavame “jen produkty, ale i
servis. Vytvaiime POCITY. Nikdy neztracejte
ze zietele svétlo, které miZeme prinést.

Silu, kterou mame, silu naseho femesla.
Prozkoumeijte ndsleduijici stranky ‘a objevte
Essential Looks 2022 - 02. .
Nejnovési trendy v oblasti ZIVOTNIHO
STYLU A MODY, které jsme pro vas
exkluzivné pfipravili my a ti nejlepsi a
nejschopnéjsi z naseho oboru. Trendy letosni
sezony hovofi o shlizovani 'v ramci jedné
globalni komunity ‘a oslavuji nase rozdily
jako pouta, kterd spojuji, nikoli rozdéluji;
kdybychom byli vSichni stejni, svét by byl = oy

nudny. N o o
Essential Looks 2022 —02 jsou inovativni, ~ SIMON ELLIS .

pUsobivé a predevsim plné napadd gACEHZ\II\bIlL‘(\IgZ?(%b:’IFKPRIQIE(l)\EIIE\g:gIERILTEL
inspirace, které sméfuji k lepsim zitikum. @THESIMONELLIS

VAS 0SOBNi PRiSTUPOVY KOD
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OBJEVTE DALSI EXKLUZIVNi OBSAH
ESSENTIAL LOOKS ONLINE

WWW.ESSENTIALLOOKS.COM @SCHWARZKOPFPRO
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TREND 1 CATWALK

PREDSTAVTE S190.LETA, GRUNGE V NOVE INTERPRETACI, MODERNi AKADEMICKY
STYL.TO VSENAJDEME V MLADISTVE SUBKULTURE, KDE JEDOMINANTNIM
TEMATEM NOSTALGIE. TREND COLLEGIATE SEVYZNACUJEHRAVYM

STYLEM, KTERY SE SNOUBIi S REBELSTViM A VYUZiVA SVOBODU MLADI.

THINKTHE 90S, GRUNGE REINTERPRETED, MODERN ACADEMIA.
FOUND WITHIN YOUTH SUBCULTURE WHERE NICHE NOSTALGIAIS
ADOMINANTTHEME. APLAYFUL PREPPINESS JUXTAPOSEDBY A
REBELLIOUSEDGE, COLLEGIATETAPSINTO THE FREEDOM OF YOUTH.

A

k/l/('z/al/é slol/q

moderni akademie,
vybérova nostalgia, Zivy,
hruby/DIY, inspirace 90.léty

modern academia,
niche nostalgia, lived-in,
raw/DIY, 90’s inspired




TREND 1

JULIA

AFTER

CUT: NICK IRWIN

(STRIH KROK ZA KROKEM )

( CUT STEP BY STEP )

POUZITE STYLINGOVE PRODUKTY POUZITE PECUJICI PRODUKTY

SESSION LABEL THE STRONG
SESSION LABEL THE DEFINER
SESSION LABEL THE MIRACLE

STYLING PRODUCTS USED

SESSION LABEL THE STRONG
SESSION LABEL THE DEFINER
SESSION LABEL THE MIRACLE

FIBRE CLINIX TRIBOND SAMPON

FIBRE CLINIX TRIBOND KURA PRO HRUBE VLASY
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX FORTIFY BOOSTER

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX FORTIFY BOOSTER
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('BARVA KROK ZA KROKEM )

(COLOUR STEP BY STEP)

COLOUR: LESLEY JENNISON

POUZITE BARVY

BARVA 1 - IGORAVARIO BLOND PLUS

+IGORA ROYAL OLEJOVY DEVELOPER 6% | 20 VOL. (1:2)
BARVA 2 - IGORAVIBRANCE 0-00 L

+GORA VIBRANCE AKTIVACNI LOTION 1.9% | 6 VOL. (1:1)
BARVA 3 - IGORA VIBRANCE 5-0 + 5-4 + 5-16 (30:20:50)

+|GORA VIBRANCE AKTIVACNI LOTION 1.9% | 6 VOL. (1:1)

COLOURS USED

COLOUR 1 - IGORAVARIO BLOND PLUS
+|GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)

COLOUR 2 - IGORAVIBRANCE 0-00
+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR 3 - IGORAVIBRANCE 5-0 + 5-4 + 5-16 (30+20+50)
+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)
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TREND 1

SALON

CUT: TYLER JOHNSTON

(STRIH KROK ZA KROKEM )

( CUT STEP BY STEP )

POUZITE STYLINGOVE PRODUKTY
SESSION LABEL THE MOUSSE
SESSION LABEL THE THICKENER
SESSION LABEL THE FLEXIBLE

STYLING PRODUCTS USED
SESSION LABEL THE MOUSSE
SESSION LABEL THE THICKENER
SESSION LABEL THE FLEXIBLE

POUZITE PECUJICI PRODUKTY

FIBRE CLINIX TRIBOND SAMPON

FIBRE CLINIX TRIBOND KURA PRO HRUBE VLASY
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX VIBRANCY BOOSTER

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR
FIBRE CLINIX HYDRATE BOOSTER

FIBRE CLINIX VIBRANCY BOOSTER
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('BARVA KROK ZA KROKEM )

(COLOUR STEP BY STEP)

COLOUR: ARJAN BEVERS

NAZEV SERVISU: MELTED BALAYAGE
POUZITE BARVY

BARVA 1 - IGORA VARIO BLOND PLUS

+|GORA ROYAL OLEJOVY DEVELOPER 6% | 20 VOL. (1:2)
BARVA 2 - IGORAVIBRANCE 6-46 + 7-48 (30:50)

+IGORA VIBRANCE AKTIVACNI ROZTOK 1.9% | 6 VOL. (1:1)
BARVA 3 - IGORA VIBRANCE 9,5-46 + 9,5-5 (4:1)

+GORA VIBRANCE AKTIVACNI ROZTOK 1.9% | 6 VOL. (1:1)

SERVICE NAME: MELTED BALAYAGE
COLOURS USED

COLOUR 1 - IGORAVARIO BLOND PLUS
+|GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)

COLOUR 2 - IGORAVIBRANCE 6-46 + 7-48 (30:50)
+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR 3 - IGORAVIBRANCE 9,5-46 +9,5-5 (4:1)
+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)
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TREND 2

HOME
CORE

HOMECORE OSLAVUJE VSEDNOS'I'A SKROMNOST. VNIMA DOMOV
JAKO U'I'OCIS'I'E BEZPECNY PROSTOR. MisTo, KDE SE VARI A PECUJE,
KDE SE 'I'RAVI CAS S RODINOUA| PRA'I'EI.I A K'I'ERY SE

PODLE MOZNOSTi ZNOVU POUZIVAA VYUZiVA.

HOMECORE CELEBRATES THE MUNDANE AND THE HUMBLE.
SEEINGHOME AS AREFUGE, A SAFE SPACE. APLACETO
COOKAND NURTURE, TO SPEND TIME WITH FAMILY AND
FRIENDS, REUSING AND REPURPOSING WHERE POSSIBLE.

CATWALK

KLiCOVA SLOVA

domaci prostiedi,
pohoda, upcyklace,
nenuceny organicky
pFistup, inspirované
80. léty

KEYWORDS

homely, well-being,
upcycling, unforced
organic, 80’ inspired
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TREND 2
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HOME
CORE

CATWALK

CUT: TYLER JOHNSTON

(STRIH KROK ZA KROKEM )

( CUT STEP BY STEP )

POUZITE STYLINGOVE PRODUKTY POUZITE PECUJICI PRODUKTY
SESSION LABEL THE SALT FIBRE CLINIX TRIBOND SAMPON
SESSION LABEL THE TEXTURIZER FIBRE CLINIX TRIBOND KURA PRO JEMNE VLASY
SESSION LABEL THE THICKENER  FIBRE CLINIX HYDRATE BOOSTER
FIBRE CLINIX VOLUMIZE BOOSTER

STYLING PRODUCTS USED CARE PRODUCTS USED
SESSION LABEL THE SALT FIBRE CLINIX TRIBOND SHAMPOO
SESSION LABEL THE TEXTURIZER FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR
SESSION LABEL THE THICKENER  FIBRE CLINIX HYDRATE BOOSTER
FIBRE CLINIX VOLUMIZE BOOSTER

Pied
BEFORE
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('BARVA KROK ZA KROKEM )

(COLOUR STEP BY STEP)

COLOUR: LESLEY JENNISON

POUZITE BARVY

BARVA 1

BARVA 2

BARVA 3

BARVA 4

- TBH - TRUE BEAUTIFUL HONEST 5-49C
+|GORA ROYAL OLEJOVY DEVELOPER 3% | 10 VOL. (1:1)

- BLONDME PREMIOVY ZESVETLOVAC 9+
+ BLONDME PREMIOVY DEVELOPER 2% | 7 VOL. (1:2)

- TBH - TRUE BEAUTIFUL HONEST 7-49C + 9-49C (1:1)
+|GORA ROYAL OLEJOVY DEVELOPER 9% | 30 VOL. (1:1)

- TBH - TRUE BEAUTIFUL HONEST 8-19C
+IGORA VIBRANCE AKTIVACNI ROZTOK 1.9% | 6 VOL. (1:2)

COLOURS USED

COLOUR 1

COLOUR 2

COLOUR 3

COLOUR 4

- TBH - TRUE BEAUTIFUL HONEST 5-49C
+|GORA ROYAL OIL DEVELOPER 3% | 10 VOL. (1:1)

- BLONDME PREMIUM LIGHTENER 9+
+ BLONDME PREMIUM DEVELOPER 2% | 7 VOL. (1:2)

- TBH - TRUE BEAUTIFUL HONEST 7-49C + 9-49C (1:1)
+|GORA ROYAL OIL DEVELOPER 9% | 30 VOL. (1:1

- TBH - TRUE BEAUTIFUL HONEST 8-19C
+|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:2)
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TREND 2 MADU

HOME _
CORE (STRIH KROK ZA KROKEM )

SALON (cUT STEP BY STEP ) i (COLOUR STEP BY STEP) -

('BARVA KROK ZA KROKEM )
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COLOUR: ARJAN BEVERS

NAZEV SERVISU: VICEROZMERNE SOMBRE
POUZITE BARVY

BARVA 1 - TBH - TRUE BEAUTIFUL HONEST 6-12C
+IGORA ROYAL OLEJOVY DEVELOPER 6% | 20 VOL. (1:1)

BARVA 2 - TBH - TRUE BEAUTIFUL HONEST 8-12C

POUZITE STYLINGOVE PRODUKTY POUZITE PECUJICI PRODUKTY

SESSION LABEL THE SERUM FIBRE CLINIX TRIBOND SAMPON + IGORA ROYAL OLE.JOVY DEVELOPER 6% | 20 VOL. (1:1]
. . 0 . H
SESSION LABEL THE FLEXIBLE ~ FIBRE CLINIX TRIBOND KURA PRO HRUBE VLASY
BARVA 3 - TBH - TRUE BEAUTIFUL HONEST 8-12C
FIBRE CLINX TAVE B00STER 7150RA ROVAL OLEJ0WY DEVELOPER 3 30VoL. (11
BARVA 4 - TBH - TRUE BEAUTIFUL HONEST 10-12C :
+IGORA ROYAL OLEJOVY DEVELOPER 12% | 40 VOL. (1:1)
. 1l
STYLING PRODUCTS USED CARE PRODUCTS USED SOEEE'R%EUSNEADME- DIMENSIONAL SOMBRE
SESSION LABEL THE SERUM FIBRE CLINIX TRIBOND SHAMPOO
SESSION LABEL THE FLEXIBLE ~ FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR = - COLOUR 1 - T?SO’RTARRU[]E&EAO{‘SEVLEHLSEEE;L@-1‘22% oL ) =
+ % T
AFTER FIBRE CLINIX TAME BOOSTER = =
FIBRE CLINIX FORTIFY BOOSTER COLOUR 2 - TBH-TRUE BEAUTIFUL HONEST 8-12C

+|GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:1)
COLOUR 3 - TBH-TRUE BEAUTIFUL HONEST 8-12C

+|GORA ROYAL OIL DEVELOPER 9% | 30 VOL. (1:1)
16 COLOUR 4 - TBH-TRUE BEAUTIFUL HONEST 10.12C l ,

+|GORA ROYAL OIL DEVELOPER 12% | 40 VOL. (1:1)



TREND 3

POP & PLAY

SMAT SE, ZPiVAT, TANCIT. VIDET, lfz,iKAT, CiTIT — SiLA RADOSTI\!EHQ PROJEVU.
POP & PLAY JE O TOM, JAK OBRATIT KONVENCE NARUBY A ZiT ZIVOT PLNY
NESPOUTANE RADOSTI A POZITIVITY PLYNOUCi Z UMELECKEHO VYJADRENI.

LAUGH, SING, DANCE. SEE IT, SAY IT, FEEL IT - THE POWER OF JOYFUL
EXPRESSION. POP & PLAY ESPOUSES THE BENEFITS OF LETTING GO OF
YOUR INHIBITIONS AND COMING TOGETHER AS A COMMUNITY TO LIVE A
SHARED LIFE FULL OF COLOUR AND SENSE OF OPTIMISM.

KLICOVA SLOVA

RADOSTNY,
ENERGICKY,
EXTRAVAGANTNI,
BAREVNY/ZIVY,
INSPIROVANY
ROKEM 2020

KEYWORDS

JOYFUL, ENERGETIC,
EXTRAVAGANT,
COLOURFUL/VIBRANT,
2020°S INSPIRED

CATWALK




TREND 3

MEG

POP & PLAY

CATWALK

20

CUT: NICK IRWIN

STRIH KROK ZA KROKEM)

CUT STEP BY sup)

POUZITE STYLINGOVE PRODUKTY
SESSION LABEL THE MOUSSE
SESSION LABEL THE PASTE
SESSION LABEL THE FLEXIBLE

STYLING PRODUCTS USED
SESSION LABEL THE MOUSSE
SESSION LABEL THE PASTE
SESSION LABEL THE FLEXIBLE

POUZITE PECUJICi PRODUKTY

FIBRE CLINIX TRIBOND SAMPON

FIBRE CLINIX TRIBOND KURA PRO JEMNE VLASY
FIBRE CLINIX VIBRANCY BOOSTER

FIBRE CLINIX HYDRATE BOOSTER

CARE PRODUCTS USED

FIBRE CLINIX TRIBOND SHAMPOO

FIBRE CLINIX TRIBOND TREATMENT FOR FINE HAIR
FIBRE CLINIX VIBRANCY BOOSTER

FIBRE CLINIX HYDRATE BOOSTER

Pied
BEFORE
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('BARVA KROK ZA KROKEM )

(COLOUR STEP BY STEP) n

COLOUR: LESLEY JENNISON

POUZITE BARVY

BARVA 1 -

BARVA 2 -

BARVA 3 -

COLOURS USED

COLOUR 1 -

COLOUR 2 -

COLOUR 3 -

IGORA VARIO BLOND SUPER PLUS
+|GORA ROYAL OLEJOVY DEVELOPER 6% | 20 VOL. (1:2)

CHROMA ID ZLUTY + CHROMA ID CERVENY
+ CHROMA ID RUZOVY (36:4:4)

CHROMA ID ZLUTY + CHROMA ID CERVENY (10:1)

IGORA VARIO BLOND SUPER PLUS
+|GORA ROYAL OIL DEVELOPER 6% | 20 VOL. (1:2)

CHROMA ID YELLOW + CHROMA ID RED
+ CHROMA ID PINK (36:4:4)

CHROMA ID YELLOW + CHROMA ID RED (10:1)




TREND 3 SOFYA

POP & PLAY

SALON (STRIH KROK ZA KROKEM )

('BARVA KROK ZA KROKEM )

( CUT STEP BY STEP ) . (COLOUR STEP BY STEP) A:fm

CUT: NICK IRWIN
COLOUR: ARJAN BEVERS

NAZEV SERVISU: SHADOW ROOT POP
POUZITE BARVY

POUZITE STYLINGOVE PRODUKTY POUZITE PECUJICI PRODUKTY BARVA 1 - IGORA VIBRANCE 5-0 +5-1 (1:1)

SESSION LABEL THE PASTE FIBRE CLINIX TRIBOND $AMPON +IGORA VIBRANCE AKTIVACNI ROZTOK 1.9% | 6 VOL. (1:1)

SESSION LABEL THE FLEXIBLE FIBRE CLINIX TRIBOND KURA PRO HRUBE VLASY BARVA 2 - IGORA VIBRANCE 7-88 -
FIBRE CLINIX VIBRANCY BOOSTER +1GORA VIBRANCE AKTIVACNI ROZTOK 4% | 13 VOL. (1:1)

FIBRE CLINIX VOLUMIZE BOOSTER BARVA 3 - IGORA VIBRANCE 7-88 + 0-89 (50:5)
+GORA VIBRANCE AKTIVACNI ROZTOK 1.9% | 6 VOL. (1:1)

SERVICE NAME: SHADOW ROOT POP

STYLING PRODUCTS USED CARE PRODUCTS USED
SESSION LABEL THE PASTE FIBRE CLINIX TRIBOND SHAMPOO COLOURS USED
PO SESSION LABEL THE FLEXIBLE  FIBRE CLINIX TRIBOND TREATMENT FOR COARSE HAIR =] - COLOUR 1 - IGORAVIBRANCE 5-0 +5-1 (1:1)
o FIBRE CLINIX VIBRANGY BOOSTER B + IGORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1)

COLOUR 2 - IGORAVIBRANCE 7-88
+|GORA VIBRANCE ACTIVATOR LOTION 4% | 13 VOL. (1:1)

COLOUR 3 - IGORAVIBRANCE 7-88 +0.89 (50:5)

22 +|GORA VIBRANCE ACTIVATOR LOTION 1.9% | 6 VOL. (1:1) 2 3

FIBRE CLINIX VOLUMIZE BOOSTER



#essentiallooks
#schwarzkopfpro
#togetherapassionforhair
#partnersincraft

www.schwarzkopfpro.com



